COMPARISONS OF AVERAGE AUDIENCE ESTIMATES — SELECTED PROGRAM TYPES 


FIRST REPORT FOR AUG 1981 


EVENING 7:00 11:00 PM 


Ай 700-1100 PM 


T 
General Mystery Situation ar ticipation Feature М 25 АН 55- [АТА 9:00- — — — 
Drama Drama(l) Comedy Adventure Variety Films 30 Min 60 Min. 9:00 РМ 11:00 PM(2) Regular Special(3) Total(3) 
HOUSEHOLDS % AVG. AUD. 13.8 14.0 15.0 12.2 9.5 19.8 15.3 13,0 11,9 14.2 13.4 13.9 13.5 
NO. OF PROGRAMS I 7 24 3 3 Β 23 31 57 36 63 18 al 
EVENING MONDAY-FRIDAY 
6:00-7:00PM 11:30-1:00АМ WEEKDAY DAYTIME 1000AM 4:30PM 6 | WEEKEND DAYTIME 
Informational!) Quiz Sports 
» 11:30PM- Daytime. m Situation. 10 00AM- 1:00- 10:00AM Chi- ισα сс 2 
Опсе а Week ο 10AM) 4 ῥά Ὁ. н ελ бш шшш) QM Él UD 
HOUSEHOLDS % AVG. AUD. 7.4 10.8 5.2 7.2 4.9 8.0 6.1 7.2 6.8 4.3 6.7 4.9 5.9 
5 3 12 13 8 á 13 12 25 32 5 8 13 | 


NO. OF PROGRAMS! 


(1) SEE INTRODUCTION FOR INDIVIDUAL TYPES IN ABOVE 


GROUPING 
(2) INCLUDES 8 30-9:30PM AND 8:20-10:00PM PROGRAMS. 


NATIONAL TV NIELSEN RATINGS RANKING — TOP PROGRAMS(t) 


m AUDIENCES. 3 
RANK PROGRAM % us. NO. (000) RANK PROGRAM *us. d 
nm c; --- — m (000) 
1 MAJOR LEAGUE ALLSTAR GAME(S) 20.1 15,040 TER 
3  THREF'S COMPANY LE sas 10 QUINCY, ME. 18:0 
4 HART TO HART 19: ` 12 ROYAL WEDDING PREVIEWS) 17:5 
5 DIFFRENT STROKES a ος 13 LOU GRANT ° à 
А i sa 18:9 14,700 14 DUKES OF HAZZARD ne 
7 ITSALIVING —— 16.6 14,470 15 BIG EVENT# 1155 
7 JEFFERSONS I9 1, 533 16 ALIE 55 
H 3 18.5 14,390 17 16.7 
60 MINUTES 18:1 14,080 20/20 16.6 12,910 


3 (f) TELECASTS WITH CURTAILED STATION FACILITIES ARE EXCLUDED, AS ARE UNDER-FIVE-MINUTE PROGRAMS. 


1 PROGRAMS ARE RATED IN TERMS OF TOTAL 
DURATION, UNDER FIVE- MINUTE PROGRAMS 
ARE EXCLUDED. 


IFR INSUFFICIENT NUMBER OF PROGRAMS ΙΝ TYPE 


(3) WEIGHTED BY DURATION AND FREQUENCY AND LIMITED 
FOR REPORTING 


TO REGULARLY SCHEDULED PROGRAMS, EXCEPT FOR TYPES 
CARRYING THIS FOOTNOTE 
(4) INCLUDES OVERRUNS EXTENDING BEYOND 1:00AM. 


- >» — 


BASED ON NIELSEN ESTIMATES FOR TWO WEEKS ENDING AUGUST 9, 1981 


NIELSEN AVERAGE AUDIENCE 


FOR EXPLANATION OF SYMBOLS, SEE PAGE А. 


^ PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 


1ST AUG. 1981 REPORT 


NO. ОЕ | PROGRAM | HOUSEHOLD AUDIENCES т ROGRAM КОШИ 
PROGRAM NAME RS STATIONS | COVERAGE FT ue PROGRAM NAME E sT STATIONS | COVERAGE 
“к START ' ANB. sare AUD | wi START АВ. SHARE AU 
V оду ПМЕ DUR NET NPERWK 1 WK 2 WK 1 WK 2 WD. SHARE АЙБИ рдү ПМЕ ουκ NET Мик 1 WK 2 |WK 1 WK 2 o 
T 
«EVENING 
ABC FRIDAY NIGHT MOVIE 32189 181 91 96 [A 11.9 23 926 [1 ος ΕΝΕΝΙΝΟ MEUS-RATHER 209 [197 197 99 99 [A 11.4 23 T 
FRI. 9.00P 120 ABC FF B 12.4 22 965 M-F 6.30P 30 CBS N B 13.9 26 1081 
CBS EVENING Neus. DEAN э1 |171 160 91 ә |А 89 21 692 
ABC MONDAY NIGHT MOVIE 19196 195 99 99 |А 13.4 24 1043 SUM. 6.30Ρ 30 CBS N в 95 19 739 
T WON. 9.00Ρ 115 АВС FF B 143 25 1113 
ΜΝ, 9.00 120 CBS Ms SPEC. ΠΡΙ. SPMS) [194 99 A 16.5 30 1084 
abc τσ] 208 | 190 191 эт 97 |A 13.8 25 1074 60 
1 MON. 10.008 1 ABC N А 138 25 1975 || оне 1S) 188 эт А 70 15 545 
IMS iso 2 THU. Β.00Ρ 60 CBS DN 
IN SNB ὁ CBS SAT. NEWS-SCHIEFFER 43 [151 149 85 85 jA то 1Β 545 
SM BR d ЗОР 30 CBS N B 98 21 162 
SEM Bo) ἃ cas gui. NIGH MOVIE 12 |196 194 99 99 |А 116 24 902 
δ. ўеш $ 1 SAT.  9.00P 120 CBS FF в 119 25 926 
P * 2 SAT. 8.00P 180 
ABC NEWSBRIEF-SAT. | noy 42/196 190 98 % в 16.0. 32 1245 || св ruesoay NIGHT MOVIES 24 | 182 95 A 13.1 23 1019 
Ex dE U аг |188 173 өт 96 |^ ГЪ 18 050 M ЗОР 120 CBS ΓΕ [ios 1вт os 95 |A 15:2 28 1221 
Tanoe. БАРОН By ο „7 9,00P 120 CBS FF 8 166 27 1291 
ABC SUNDAY WIGHT MOVIE, 39 | 190 194 98 99 νι. CHARLES AND DIANA-HEDOING(S) |198 99 A 12.7 22 988 
ABC WORLD NEMS TONIGHT T. 09 201 ὍΤΕ, ΤΡ E ME ЖЕ CHARLIES ANGELS 192 192 97 97 |A 10.9 21 848 
ABC WALD NEWS TONIGHT-SUN 37 | 157 83 A 62 16 482|| µε. 8.00 60 АВС PD B 111 23 864 
1 SUN. 6.30Ρ 30 ABC N B 84 17 654 
ALICE 31| 195 191 99 98 А 16.7 29 1299 | | CHIPS 30 | 214 188 99 94 А 13.1 27 1019 
SUN. 9.00Р 30 CBS CS B 21.0 232 1634 EU EAR E NBC OP B 17.7 29 1377 
SUN. Τ᾽ 
ALL LIVED HAPPILY-AFTER(S) 186 ә |A 9.7 19 755 || COMEDY THEATRE 3] 191 96 A 9.0 20 700 
2 TUE. 8.30P 30 CBS CS 1 FRI. 8.30P 30 NBC CS B 8.9 20 692 
ЧЕ BUNKER'S PLACE зо | 195 190 98 98 |A 13.9 27 1081 
8.00P 30 CBS CS B 18.8 31 1463 CRONKITE'S UNIVERSE 61189 187 99 99 |A 10.1 20 T86 
TUE. 8.00Р 30 CBS DO B 10.3 21 801 
BARBARA MANDRELL 32 | 207 193 98 98 A 11.2 26 871 DALLAS 35 | 206 202 99 98 А 14.8 29 1151 
SAT. 8.00P 60 NBC GV B 14.7 28 1144 FRI. 10.00P 60 CBS GD B 27.3 48 2124 
мө, MILLER 35 | 200 201 98 98 А 18.2 29 1183 ў 
THU. 9.00Ρ 30 АВС CS в 174 29 13541 DIFFRENT STROKES 35] 207 204 99 97 |A 18.9 34 1470 
MED. 9,00P 30 NBC CS B 19.8 32 1540 
BARNEY MILLER SPECIAL(S) 200 98 A 16.5 34 1284 DISNEY'S WONDERFUL WORLD 33 | 207 98 А 10.4 23 809 
2 THU. В.ЗОР 30 АВС С5 1 SUN. 7.00Р 60 NBC FV B 13.9 24 1081 
BENSON 35 | 201 195 98 97 А 13.3 30 1035 
FRI. 8.00P 30 ABC CS B 14.7 27 1144 DR. SEUSS-PONTOFFEL POCK(S) 199 98 А 10.9 24 848 
1 FRI. 8.30Р 30 ABC EA 
ώς ΕΝΕΝΤ 38 | 202 99 Α 16.8 30 1307 DUKES OF HAZZARD 34 | 205 198 99 98 А 17.2 34 1338 
1 SUN. 9.00Р 120 NBC РУ B 17.8 28 1385 FRI. 9.00P 60 CBS CS B 23.3 40 1813 
BJ AND THE BEAR 12 | 192 95 A 7.9 17 615 
l SAT. 9.00P 60 NBC A B 10.0 20 778 DYNASTY 3|198 198 99 99 А 10.8 19 840 
1 WED. 10.00P 60 ABC GD 8 10.7 20 832 
BOSOM BUDDIES 32 | 202 99 Α 14.3 ?9 1113 2 WED. 9.00P 120 
1 THU. 8.30P 30 ABC CS B 16.4 27 1276 EIGHT 15 ENOUGH 16| 198 187 99 96 А 8.3 19 646 
BULBA(S) 192 98 Α 9.3 18 724 SAT. 8.00Р 60 ABC CS B 11.4 24 887 
2 MON. 8.00P 30 ABC 65 
ENOS 7| 189 99 А 9.5 23 739 
1 SAT. 8.00P 60 CBS CS 8 10.6 25 825 


KEY: A= CURRENT REPORT B- SEASON AVERAGE 


FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


© — PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 1ST AUG. 1981 REPORT 


= MT 
M T мо, OF | PROGRAM | HOUSEHOLD AUDIENCES με sois ΕΝ HOUSEHOLD мйне 
ἃ Моне | COVERAGE PROGRAM NAME SEASON KT AV " 
PROGRAM NAME SEASON AVG. Ἷ μὲ ET k AVG. "m ^il 
START É| AUD: snare ΑἹ n wkiwkz|Y| X — % (O 
WE pay ἯΝΕ our мет ика ик а Wkiwk2 Y| %  % 0000| DAY TIME DUR NET К 1 WK 2 | 
EVENING CONT'D ALLSTAR PRE(S) 213 99 |A 13.7 29 1066 
FACTS OF LIFE зо 207 205 99 99 |А 20.0 34 1556 MAJOR LEAGUE АП. AR PARS) 
WED. 9.30Р 30 NBC CS B. ὁπ MAJOR LEAGUE ALLSTAR GAME(S) 213 99 jA 20.1 36 1364 
25 NBC SE 
FANTASY ISLAND зт | 201 193 99 97 |A 14.7 30 1144 || 2 SUN. 8.15Р 2 
10.00 60 АВС А в 18-8 35 1470 ннан 35 | 196 193 99 99 |А 18.0 32 1400 
пано ROAD 3 200 wg abi 840 || 1 MON.  9.03P 30 CBS CS B 23.5 36 1828 
. 10.00Р 60 NBC GD B 10.8 20 ἘΝ 8:008 30 X μμ αἱ τὲ 
3 м з 98 98 š 
GAMES PEOPLE PLAY 6|193 185 98 95 jA во 17 622 || MORK & HNO agam αὖθ 201 20 А: 19:0. 35 19 
SAT. 10.00Р 60 NBC РУ m κ 5 E 17 822 THU. ` πω 
HAPPY DAYS 3 s 6 179 94 |A . 
2 TUE. 8.00Р 30 АВС CS B 19.0 31 1478 NBC FRIDAY NIGHT MOVIE — 8 ml 2 ras 
HARPER VALLEY 25|193 190 96 96 ΙΑ 10.0 22 778 || МС MAGAZINE 12 |186 189 97 97 |^ 19:8 28 f 
RI 8.00P 30 NBC CS B. 14.2 Ш 1105 THU. 8.00Ρ 60 NBC DN . 
μα б HART 31 |205 203 99 99 |^ 19.1 35 -M- 207 |175 175 92 91 |A 10.9 21 вав 
өв |A 12.1 21 941 || 1 TU-F 8.58P 1 | 
M το il Sek cde в 126 22 980|| 2 MON. 9.05 1 
TUE. 9.00Ρ 60 NBC OP 5р 1 
кокк из π|οε 1ο as os а з E ва 
1 MON. — 9.33P 30 CBS CS . 185 173 94 93 |A 10.3 22 801 
2 MON. 9:30 30 мс Eis БАТ р 42 А 143. 35 NX 
1 Love HER ANYWAY(S) 190 98 ЈА 9.7 18 755 шс JEWS UPOATE SUN 42 | 182 189 94 95 |A 13.6 27 1058 
2 ΜΟΝ. 8.30P 30 АВС CS 1 NBC N B 17.8 27 1385 
INCREDIBLE НАК 30|193 184 96 95 |А 9.5 21 739 2 SUN. PP 1 
60 CBS SF B 14.6 27 1136 | | NBC NEWS UPDATE-2-M-F 49 | 180 179 89 88 |А 10.6 19 825 
TUE. 9.58P 1 NBC N B 12.1 20 941 
IT'S A LIVING 3|203 207 99 99 ΙΑ 18.5 32 1439|| i THU: 95Р 1 
9.30P 30 ABC CS B 174 31 1354|| 2 TH); 9.57Р 1 
JEFFERSONS 31 | 191 i87 99 98 |A 18.5 31 1439 
SUN. 9.30Р 30 CBS CS B 21.9 34 1704 Nec deus UPDATE -2-SAT. 12 176 90 |A 8.1 16 630 
9.58P 1 NBC N B 89 17 692 
KNOTS LANDING 8|196 195 98 97 |A 13.3 24 1035 єс els UPDATES 2- SUN 9| 189 92 А 15.0 25 1167 
THU. 10.00Р 60 CBS GD B 12.6 23 980 SUN. 9,55P 1 NBC N В 13.3 22 1035 
KRYPTON FACTOR 1 194 95 |A 11.0 22 856 
30P 30 ABC 06 B 11.0 22 856 | | NBC NIGHTLY NEHS-SAT. 38 | 162 161 86 86 |A 7.1 18 552 
SAT. . 6.30P 30 NBC N B 8.6 18 669 
LAVERNE кши 33 209 99 ЈА 16.0 32 1245 || nec Bean NEWS - SUN. 33|164 156 84 8l |A 7.2 18 560 
TUE. 30 ABC CS B 19.0 31 1478 А 6.30P 30 NBC Ν Β 7.6 15 591 
δή house PRAIRIE 39 | 214 211 99 99 |A 13.1 24 1019 
MON. 8.30Ρ 120 NBC GD в 19:3 30 1502 | | NBC NIGHTLY NEWS 207 | 208 208 99 99 |A 10.1 22 786 
PM. δρ 19 NBC son oh Moves \ за 188 188 95 95 |А 17 2 90 
95 [А 117 22 910 
LOBO 25| 191 200 96 96 |А 11.8 23 918 . .9.00P 120 NBC FF B s 
TUE. 8.00Р 60 NBC А B 14.8 25 1151 15.0 25 1167 
LOU GRANT 33|190 200 99 99 |A 17.3 32 1346 | | NERO WOLFE 8 190 94 |A 114 21 887 
1 MON.  10.03P 60 CBS GD B 18.5 31 1439|| 2 TUE. — 10.00P 60 NBC PD B 109 19 848 
2 ΜΟΝ. 10.00Р 60 ке xi 3 Ө "ics 172 169 90 90 3 10.2 20 794 
. . 14.6 24 1136 
LOVE BOAT 39 | 204 198 99 97 |А 15.3 32 1190|| 1 TUE B.30P 1 Š 
SAT. 9.00Ρ 60 АВС CS B 217 39 1688|| 1M & TH 8.58P 
MAGNUM, P.L. 27|199 198 98 98 |A 14.1 26 1097 io 
THU. ^ 9.00P 60 CBS PD B 18.7 30 1455 
| 
T KEY: А = CURRENT REPORT В = SEASON AVERAGE FOR EXPLANATION OF SYMBOLS, SEE PAGE А. 


° PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 


1ST AUG. 1981 REPORT 


GRAM | НО! AUDIENCES 
тс | NO. OF. | PROGRAM | HOUSEHOLD AUDIENCES зе | Моор. | PROGRAM. | HOUSEHOLD A Ἱ 
PROGRAM. NAME BN STATIONS | COVERAGE FT ave. амо PROGRAM NAME SEASON К] AVG AVG, 
START E| AUD. SHARE 1 
TART З E | AUD. SHARE AMD | ΜΚ ынк wk2)Wkiwk2|Y| % 9 (0,000) 
WK pay ἯΝ our NET мка WK2|WK1WK2|Y| % Ὁ (0000)| # DAY ПМЕ DUR NET 
EVENING CONT'D AL TONS 11 | 192 97 A вт 20 755 
NEHSBREAK-M=F =CONTD i THU. 8.00Ρ 60 CBS GD в 11.4 23 887 
le ; 28 1120 
2 МАТН 8.582 1 ИКАР. IN CINCINNATI 8|183 193 297 99 |A 14.4 
2 ЕЕ 8.52 2 IMON. "8.338 30 CBS CS B 133 27 1035 
о тов || 2 MON. 8.0 E 
NEWSBREAK-SAT. 38| 174 178: 93 9$ А ΠΣ 2 D-CÜCKOO,CRAZY ANIMALS(S) 186 97 |А 106 21 
РЕК gso l aid 8 119 21 926 ο OÀS-O0P 60 CBS GV 
SAT. " 
Е зв | 174 171 эз 93 |A 12.7 23 988 INGE 
AK S oap 1 085 N B 18.6 29 1447 [gc емет де 125 | 191 190 97 98 К um D FA 
3 I 1 M-F 11.30Р 30 ABC N . 
ONE DAY AT A ПМЕ V scs 1’ 11 98 99 fS 134 So goa || 2 ATH 1:40 30 
"m 207 эв [А 18:0 32 1400 || „вс news, NIGHTLINE ΕΗ) 183 93 |А 4.1 13 39 
2 WED. 10.00Ρ 60 NBC OP в 17.6 30 2 FRI. 12.00М 30 ABC N 2 xe dia 
28 1190 || ABC MENO REPORT-SAT, Δι |173 12 93 өз |А 5. 43 
REAL PEOPLE мвс eV |213 212 99 97 |а 19:0 32 1525 | SAT. 11.00P 15 ABC N B 75 16 5 
8.00P 60 . 
ον KLEIN SPECIAL(S) 182 96 A 7.7 16 59| WEEKEND REPORT “SN κ f? Іт вт 9з 9314 $$ n 350 
60 NBC CV SUN s 
E I 14.0 26 1089 | | CBS Νες БРЕС, RPT. SAM(S) 185 99 A 22 21 ll 
ki EON eee NR Ud T bs: 1 TUE. 5.004 60 CBS N 
. 0.0! 
de ^ CBS NEWS SPEC.APT 11.30P(S) 183 96 А τι 20 552 
ROYAL WEDDING PREVIEW(S) 206 99 А 17.5 32 1362 TUE. 11.30P 33 CBS N 
1 TUE, 8.0098 60 ABC N as REPORTS HONS) аср 167 91 |А 5.2 19 405 
" 5 DN 
ROYAL WEDDING REVIEW-NBC(S) 204 99 14.7, 26 1144 PT 
1 WED. 10.00Р 60 NBC N CBS REPORTS-TUE.(S) 166 91 5.3 17 412 
SEIZURE:STRY KATHY MORRIS(S) 190 99 14.8 27 1151|| 2 TUE.  11.30P 66 CBS DN 
2 TUE. 9.00Ρ 120 CBS GD CBS REPORTS-HED(S) 166 91 |A 5.2 11 405 
2 WED. 11.30Р 66 CBS DN 
50 MINUTES 206 200 99 99 |A 18.1 39 1408 
SUV. ^ 7,00P во CBS DN B 24.6 42 1914 || CBS REPORTS-THU. 25) 166 91 | А 8 15 373 
STEVE ALLEN COMEDY HR(S) 18 96 A 10.6 22  825| 2 THU.  11.30P 67 CBS DN 
1 FRI. 10.00Ρ 60 NBC CV CBs REPORTS; FL) 164 90 |A 6.1 18 475 
4 30P 65 CBS DN 
STEVE ALLEN COMEDY HOUR(S) 189 97 |^ 9.8 20 762 y 
9.00P 60 NBC CV CBS SUNDAY NEWS-OSGOOD 44|129 128 71 Τι ΙΑ 6.7 14 521 
T 25 | 201 201 98 98 А 15.8 28 1229 SUN. 11.00Р 15 CBS № B or 16 599 
THU. 9.30P 30 ABC CS B 16.7 28 1299 | | CHARLIE'S REN D " pee 173 172 94 94 | A 5.1 21 397 
υ. . 00! BC PI B 4.2 
THOSE ДАШЫ ANIMALS. 29 | 190 180 97 96 А 6.2 14 482 iM n 9 eh 
SUN. Τ.00Ρ 60 АВС PV В 12.5 20 973 || CHARLIE'S ANGELS SPECIAL(S) 168 93 A 4.6 19 358 
THREE'S "COMPAN Y 35 | 207 207 99 99 |А 19.2 34 1494 1 TUE. 12.00М 68 ABC FF 
TUE. 9.00Ρ 30 АВС CS B 210 33 1634 || FANTASY 11-1200 ΟΤΙ 167 94 94 | A зз 18 25 
4 12.00M 68 C > 
TIM CONMAY SHON 181 98 |A 13.5 25 1050 bs ied ^ De ΘῈ ΠΒ ΒΕ 
ΜΟΝ. мб 20Р 30 685 ον B 13.7 26 1066 || FRIDAYS 13 | 183 97 А 4.6 17 358 
TRAPPER JOHN, M.D. 192 186 99 99 |A 18.6 33 1447 1 FRI, 12.00M 72 ABC GV B S.I 22 443 
SUN. 10. 00Р 60 CBS οὐ) Β 19.9 33 1548 || 6000 MORNING, AMERICA-5AM(S) 170 96 А 2.1 20 163 
1 ЦЕ. 5.00А 50 АВС N 
20/20 39 | 197 200 99 9 А 16.6 31 1291 
THU. 10.00P 60 ABC DN B 17.2 30 1338 LATE MOVIE [ 187 | 159 88 А 5.6 20 436 
CONT'D 
9 KEY: A= CURRENT REPORT В = SEASON AVERAGE 


FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


1ST AUG. 1981 REPORT 


0 PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 
τῷ | SNO OF | PROGRAM | HOUSEHOLD AUDIENCES ЖЕ | 0 hs μον ος 
I$ | STATIONS | COVERAGE PROGRAM NAME SEASON κ 
PROGRAM NAME SEASON AVG. AVG. 
WK START pi E| AUD. SHARE AUD. | WK START DUR NET PROG. WK 1 WK 2 WK 1 WK 2 $ NB. Sa ΑΙ 
# DAY TIME DUR NET TPERWK 1 WK 2 WK 1 2? % >% (000 # DAY — TIME 
МЕЕ COTR | M-F 10.30A 30 CBS CS в 6.2 29 482 
LATE MOVIE 1- 130A 27 
1 MON.  11.33P 71 CBS FF B 6.3 22 490 š Чү EA at 
LIUE. 12.094 72 ALL MY CHILDREN 206 |198 200 99 99 |A 9.7 33 155 
ΠΊΕ 11:30 3 1 M-F 1.00P 60 ABC DD в 9.0 33 700 
1 TH & F 11. 
LATE MOVIE II 185 |159 158 88 88 jA 3.5 21 272 2 MON. А eee E 
iW ΠΑ 4 77 в 43 25 3 отур ГОР 60 
1 TUE. Š 
1 WED. 12.444 42 ANOTHER WORLD 204 |204 200 98 98 |А 4.4 15 342 | 
1 THU. 12.434 44 M-F 2.00P 60 NBC DD B 50 18 389 
lFRI. 12.434 43 AS THE WORLD TURNS 40|194 194 99 99 |А 1.2 24 560 
2 ΜΝ. 12.37A 70 МЕ 1.30Ρ 60 CBS DD в ет 24 
UE. 12.36 
5 MED! 12164 97 BLOCKBUSTERS 196 |148 148 в 85 JA 3.1 15 288 
2 THU. 12.37А 127 1 MTUTHF 10.30A 30 NBC QG в 3. 
2 FRI. 12.35А 124 2 MON. 19.304 ar 
LOVE BOAT-12.00 29 |113 173 95 95 |^ 57 25 443 АРТЫН KANGÁROD. 200 | 175 175 әт 97 |А 2.4 13 187 
WED. 12.00M 69 ABC CS в 48 20 373|| T MTUTHF 8.00Α 60 CBS C в 21 14 210 
NBC LATE NIGHT MOVIE ae| ев το ав 46 |^ 17 8 132| 37 8:00 60 
1 SUN. 11.30 75 NBC FF B ceu 8 Ч ich 
2 SUN. ~ 12.30А 72 CARD SHARKS 206 |133 134 69 69 |^ 27 10 210 
13 389 M-F 19.00Ν. 30.NBC 06 в 30 
PGA ΟΗΑΜΡΙΟΝΘΗΙΡ-ΕΒΙ(5) 190 98 ja 5.0 | 
RI.  11.30P 30 ABC SE CBS NEWS SPEC. ВРТ. 6AM(S) 187 99 A 6.2 24 482 
ot WEDDING II-PT.i(S) 199 99 А 4.8 44 373|| ТЕ.  6.00А 240 CBS N 
1 TUE. 5.004 60 NBC N 
CBS NEWS SPEC. ВРТ. 11АМ(5) 189 98 A 5.4 17 420 
SATURDAY NIGHT 41 | 198 193 98 96 |A 8.7 28 677|| 1 WED. 11.00A 43 CBS N 
1 SAT.  11.30P T9 NBC GV B 9.4 29 131 || DAYS OF ouR LIVES 206 | 205 207 99 99 |А 5.4 18 420 
2 SAT. 11;30Р 80 1.00P 60 NBC DD 8 56 20 436 
SCTV NETHORK/90 10 | 195 194 98 97 |А 4.3 21 335 
FRI. 12.30A 90 NBC GV B 3.5 18 272 | | DOCTORS 205 | 177 180 88 88 |А 3.5 13 272 
M-F 12.30P 30 NBC DD B 31 15 288 
TOMORROW COAST TO COAST-1 164 | 191 191 97 97 ΙΑ 3.6 17  280||EDGE OF NIGHT 193 | 156 154 82 81 |A 5.4 19 420 
M-TH 12.30А 30 NBC CC B 3.8 19 296 1 MTUTHF. 4.00P 30 ABC DD B 4.9 16 381 
TOMORROW COAST TO COAST-2 164 |192 192 97 97 |А 2:3 15 179| 2M-F ^ 4:00P 30 
ТН 1.004 в 2 
1T. 17004 4 EDGE OF МЕНТ-НЕШВ) 135 60 А 4.7 15 366 
2 M-TH — 1:004 45 4.00P 30 ABC DD 
FAMILY FEUD 207 | 175 181 89 91 |A 8.2 30 638 
TONIGHT SHOW во noc 62071211 211 99 99 |^ та 25 вт M-F — 18.00N 30 ABC QP B 66 26 513 
icol 11.30P B . 76 
TUESDAY MOVIE-HEEK-PART 1 26 161 вт [д 2.9 13 226 || GENERAL HOSPITAL 200 | 200 200 99 99 |A 11.9 40 926 
2 TUE. 12.00М 71 ABC FF B 4.1 19 319 M-F 3.00Ρ 60 ABC DD B 114 37 887 
GOOD MORNING, AMERICA-730 208 | 200 203 99 99 |À 4:3. 37 350 
TUESDAY MOVIE-HEEK-PART 2 26 161 87 |A 2.2 15 11|| 1 MTUTHF 7.30A 30 ABC N B 4.8 27 373 
2 TUE. — 1.11A 15 ABC FF в 35 23 272|| 1 WED. — 7.204 40 
«МЕЕКОАУ DAYTIME PME 7 30 
ABC DAYTIME NEHSBRIEF-M-F 207 | 175 174 93 93 |А 9.3 31 724 || GOOD MORNING, AMERICA-830 209|200 201 98 98 |A 5.3 26 412 
ΜῈ — 1.57P 2 ABC N в 8.5 30 661|| 1 MTUTHF 8.30A 30 ABC N в 5.7 28 443 
ALICE-M-F 194 | 166 168 91 92 7.7 3 saill ТИЮ BA dU 


11 


KEY: Aw CURRENT REPORT В = SEASON AVERAGE 


FOR EXPLANATION OF SYMBOLS, SEE PAGE А, 


1ST AUG. 1981 REPORT 


? PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) E 
тс | №0. ОЕ | PROGRAM | HOUSEHOLD AUDIENCES тус | NO.OF | PROGRAM | HOUSEHOLD AUDIENCER 
4 T 
PROGRAM NAME sI | STATIONS | COVERAGE WT Ίνα | PROGRAM NAME ын STATIONS | COVERAGE г i 
WK STAI E| AUD. SHARE AUD. | WK START PROG. K| AUD. SHARE A 
V pav INE our νετ ЇЙ WK1WK2WK1WK2|Y| % ` % (0000)| # DAY TIME DUR NET TyPex|WK 1 WK2|WK 1 WK2|Y| % 0,000) 
WEEKDAY DAYTIME CONTO 1 
GOOD MORNING, AMERICA -9AM(S 196 99 A 7.2 25 560 || TEXAS 205 | 191 193 93 93 |А 3.5 12 272 
о 60 ASCN M-F 3.00P 60 NBC DD B 45 15 350 
600 ING, AMERICA-10A(S 185 98 A 8.3 27 646 | | THREE'S COMPANY DAYTIME 35 |116 179 93 93 |А 10.7 42 832 
SORED. 1б.00А 60 ron 1 MIUTHF 11.00А 60 ABC CS B 92 37 716 
GUIDING LIGHT 203 |195 195 99 99 |А 7.5 25 5841 ТИМО. 11.47A 13 
M-F 3.00Ρ 60 CBS DD B 79 26 615 || 2 MON. 1l.11A 49 
2 тие 11.004 60 
JEFFERSONS M-F 194 |150 153 85 86 |A 6.1 26 415 || 20. 11.0 
1 M-F  10.00A 30 CBS CS в 5.2 25 405 | | TODAY ROYAL ООС PT. qo, |207 99 А 9.6 36 747 
Ac VEGAS GAMBIT 3 33 131 78 77 ΙΑ 3.0 13 233 μπε, ΕΝ ЖАЛА 
LAS VEGAS GAMBI 133 13 š 
1 MTUTHF 10.00A 30 NBC QG B 3.1 15 241 | | TODAY ROYAL WEDDING-PT.2(S) 208 99 А 8.8 29 685 
2 M-F 10.004 30 1 MED. 9.00Α 180 NBC N 
TODAY SHOW-7.30AM 210 | 211 213 99 99 |А 4.2 30 327 
MAGAZINE(S) 116 өз |A 4.2 18 327|| 1 MTUTHF 7.30A 30 NBC N B 48 27 373 
2 THU. ^ 10.00A 60 CBS DN 1 WED.  7.38A 22 
MORNING CHARLES KURAL T UP |287 17 9 9 јд 22 19 || 2 IF 7.30А 30 
TUTHF 7.00А 60 CBS ; 
d οτι δὴ TODAY SHOW-8.30AM 209 |209 210 99 99 |A 5.2 25 405 
N-F 30 NBC N B 56 27 436 
NEHSBREAK - 11.57. 205 | 161 162 89 89 |A 6.0 22 467 | WHEEL OF FORTUNE 206 | 191 191 94 94 ΙΑ 4.4 18 342 
МЕ 11.57А 2 CBS М в 6.4 27 498 || 1 MTUTHF 11.00А 30 NBC QG в 48 22 373 
2 MON. 11.12А 18 
NEWSBREAK~-3.57 203 | 176 176 94 94 |А 5.9 1 - 
M-F 3.57P 2 CBS N e ka 19 ae 2 TU-F 11.00A 30 
YOUNG AND THE RESTLESS 40 | 193 195 99 99 |А 
ΟΝΕ DAY AT A TIME-M-F 185 | 129 131 71 73 "d 7.9 29 615 
1M-F 4.00Ρ 30 CBS CS 8 44 d 34 irm Md Ва Е. 
οἷς TE To LAE 202 | 1 БС HEEKEND SPEC 
99 199 99 99 |А 9.9 34 770 END SPECIALS 35 | 187 187 96 97 
M-F 2.00Ρ 60 АВС DD в 90 3 700|| ЗАТ.  12.00N 30 ABC FV А. ἂν 3 2 
PASSWORD PLUS 185 185 92 92 ΙΑ 4.1 16 319||ABC WIDE WORLD-SPORTS SAT 32| 205 205 99 
1 МТОТНР 11.904 30 NBC QG B 44 19 342|| 154],  3:30P 198 ABC SA 9 в 96 д 747 
"= . 5.00P 90 ° 
PRICE [S RIGHT 1 205 | 192 191 96 96 |A 5.9 24 459 na Ai POPEYE HOUR 1 7|196 196 97 
ТИР 11.004 30 CBS AP B 62 29 482 SAT. 10.00Α 30 CBS СА WI τες ὃς ὃς 
2 TU-F 11:00А 30 ALL NEM POPEYE HOUR 2 т| 197 197 98 98 |А 6. 
SAT. 10,30A 30 CBS СА 8 60 28 467 
PRICE 15 RIGHT 2 189 191 95 96 |А 6.8 26  s29| AMERICAN BANDSTAND '81 35 | 175 168 90 89 |А 44 19 342 
1 MUTAF 1.304 30 cas АР в 72 31 560 T. 12.90P 60 ABC PC $ ят d 5 
2W-F 11,304 30 ANIMALS, ANIMALS, ANIMALS 37] 135 134 86 86 |А 20 э 156 
RAZZNATAZZ(S) 172 92 |A 4.6 15 358 Ц.30А 30 ABC CL B 25 10 195 
TUE. 4.00Ρ 30 CBS CN ΠΠ SAM in 44 | 192 189 96 96 |A 2.5 20 195 
вс ΟΝ 
ROYAL WEDDING [I-PT,2(5) 204 99 A 8.9 43 692 B 3.5 20 272 
1 MED. — 6.00A 98 NBC N ASK МВС NEHS-- 10:58AM 43| 198 198 97 97 |A 4.4 20 342 
RYANS HOPE 207|183 183 96 96 |A 7.7 28 599 SAT. 10.684. 2 NBC CN B 53 22 412 
M-I 12.30P 30 ABC 00 B 6.8 27 529 ΔΕΚ ΕΝ ή, " 43|197 193 96 95 |A 4.6 21 358 
à и C CN 
SEARCH FOR TOMORROW 44188 188 97 97 |А 6.6 23 513 Bay = {50 
MF 2.30Р 30 CBS DD B 63 23 490 
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KEY: A= CURRENT REPORT. B = SEASON AVERAGE 


FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


^ PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 1ST AUG. 1981 REPORT 


P PROGRAM | HOUSEHOLD AUDIENCES № 8501055 PROGRAM n μι. 
8 Убе | COVERAGE PROGRAM NAME SEASON К 
PROGRAM NAME SEASON K| AVG. AVG. | 
Wk START PROG. E| AUD. SHARE AUD. | WK START us мет ика ис Ка мк NB. SHARE Δ | 
# DAY TIME DUR NET ЕКІ WK 2|WK 1 WK 2] Y] % Ἡ (0000| # DAY TIME DU d 
WEEKEND DAYTIME CONTD GREATEST SUPERFRIENDS-2 за [116 174 92 92 jA 30 ж 233 
ASK NBC NEWS-9:58AM a2 |202 202 98 98 |A 3.8 18 280 SAT. 8.30Α 30 ABC СА в 48 а 
9.58A 2 NBC CN ° 42 |195 194 99 98 ΙΑ 5.7 26 4 
BATAN а SUPER Τι 10 |202 202 98 98 |^ 38 20 296 HEATHCLIFF КОА pac cA” B 64 27 498 
+ 9.30А 30 NBC СА Е. V HONG KONG PHOOEY 197 193 96 95 |^ 4.6 21 358 
BATMAN & SUPER ТП 202 202 98 98 |^ 39 18 303 ΜΟΝΟ ПРА 30 NBC CA B 44 SE 
10.00A 30 NBC с " 21 | 190 191 97 97 ΙΑ 2.6 26 
i КУ RUNNER 1^ 21 |201 203 99 99 |А 3.7 30 288 |) IN THE NEMS- 82 ШО à. $9 ὃν me 
.' 8.304 30 CBS СА ο "Emm 21 [201 203 99 99 |А аз 33 3% 
BUGS BUNNY/ROAD RUNER 2. 21 |201 203 зо 9^ RS SAT. 8.56A З CBS CN B 5. n 
9.00A 30 CBS CA . 21 | 201 203 99 99 |A 6.4 37 4 
BUGS BUNNY/ROAD RUNNER 3 21 |203 203 99 99 |А 6.5 33 B6 [m ne Neus- ES ος ο dE d m 
BAV. ЧА 991085 GA уке N ᾗῈ ἠεμο- 10260 21 [196 1% sr 97 |А 67 3 521 
CANADIAN OPEN GOLF-SAT(S) ..— [161 90 A 2.8 10 218 SAT.  10.26A З CBS CN 6-8 
1 БАТ. 3.30Р 60 CI -11.56AM 21 | 193 191 98 98 P 
CANADIAN OPEN GOLF-SUN.(S) 187 98 А 5.3 18 412]||IN new a ББ 8 57 25 443 
УЗД, 7 ΠΕ 1200086 BE IN ΤΗΕ NEHS-12.26PM 2 [184 188 зв 98 JA 4.1 20 3% 
CBS SPORTS SATURDAY 165 163 90 87 |^ 4.5 14 350 SAT. 12.26 З CBS CN B 53 os 
BS SPORTS ATO o CBS SA . Ы 21 |171 173 92 92 |А 4.6 1 
DEC D IN ΤΗΕ NEWS-12.56PM 
CBS SPORTS SUNDAY 1з |168 172 93 92 |А 7.4 22 516 SAT.  12.56P 3 CBS CN B 52 21 405 
SUN. ^ 4.00P 120 CBS SA B 64 21  498| IN THE NEWS- 1.26PM 21| 170 165 92 91 |А 44 18 342 
28. 439 ϐΙ SAT.  1.26P З CBS CN в 41 19 366 
DAFFY DUCK SHOW аз |198 198 әт әт JA 4.2 19 327|] IN THE NEWS-8.26AM-SUN 9] 48 31 A 5 в 3 
SAT.  10.30A 30 NBC CA B 53 22 412 SUN. 8.264 3 CBS CN в 17 т 5 
DEAR ALEX & ANNE-IDSSAM 40 196 185 96 96 |А 4.8 22 373 IN THE из Оби 21| 197 197 98 98 |A 6.2 29 482 
SAT.  11.55A -4 ABC CN B 5:3 22 412 SAT. 10.564 З CBS CN B 56 24 436 
DEAR ALEX а ANME-1L26AM 44 [127 128 82 83 |A 25 11 195 | IN THE NEHS-1126AH 21| 193 191 98 98 |A 5.9 27 459 
1.26A 3 ABC CN B 33 14 257 SAT.  11.26A З CBS CN в 57 25 443 
nak Pack ` 21/171 173 92 92 |A 5:0 22 389 || ISSUES AND ANSWERS 40 | 189 183 98 97 |А 3:0 12 233 
SAT.  12.30P 30 CBS CA в 54 22 420 SUN. 12.00 30 АВС CC B 3:7 14 288 
FACE THE NATION 44 | 185 181 99 98 |А 3.9 18 303 c" 5 STAR COMMAND 21|170 165 92 91 A 4.6 20 358 
SUN. 11.304 30 CBS СС B 31 15 288 1.00Р 30 CBS CL в 50 20 389 
FLINTSTONES 10 |165 151 в 75 |А 32 1a 298 || Jetsons 10| 198 195 97 97 |А 46 21 358 
SAT. 12.30P 30 NBC CA B 3.1 13 241 SAT. 11.00А 30 NBC CA B 4.7 21 366 
FLINTSTONE'S COMEDY SHW 1. И |192 190 96 96 |^ 14 17 10| ЮУ QUEST 41 | 169 156 86 77 |A 3.7 16 288 
8.00A 30 NBC СА в 15 17 117 12.00 30 NBC CA B 44 17 342 
FLINISTONE'S COMEDY shw 2. 1 | 192 189 әв әв [A 22 19 171 || κιαὲ ARE рее 100 1 44 | 127 128 82 83 |A 23 12 179 
SAT. — 8.30A 30 NBC CA в 24 19 187|| 1 SUN. 10,30А 34 ABC CL в 29 13 226 
2 SUN. 10.30А 36 
FONZ/HAPPY DAYS GANG 37 | 193 191 99 99 ΙΑ 4.3 26 335 
SAT. 9.00Α 30 АВС CA B 62 31 482 || KIDS ARE PEOPLE ТООП аз | 127 128 82 83 |A 2.4 11 187 
GODZILLA 10 | 201 200 99 99 |А 3.5 23 272|| 1 SUN. 11.044 26 ABC CL в 33 14 257 
SAT. 9.004 30 NBC СА B 33 21 257] 2 SUN.  11.06A 24 
MEET THE PRESS 44|200 199 98 97 |А 4.3 18 335 
GREATEST SUPERFRIENDS-1 98|176 174 92 92 |А 2.2 27 171 SUN. 12.30 30 NBC CC в 41 16 319 
SAT. 8.00A 30 АВС СА в 34 26 265 


15 KEY: A= CURRENT REPOPT В = SEASON AVERAGE FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 
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PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 


1ST AUG. 1981 REPORT 


πιο | NO. ОЕ | PROGRAM | HOUSEHOLD AUDIENCES ye. | NO.OF. | PROGRAM | HOUSEHOLD AUDIENCES 
PROGRAM NAME ETE) STATIONS | COVERAGE ТА дур | PROGRAM NAME κ] дув. м 
WK START PROG. E| AUD. SHARE AUD. | WK START pur мексика Wied wka ξ AUD. SHARE E: 
# DAY TIME DUR NET WES MUT ико WK1WK2 Y| % % (0000)| # DAY 
WEEKEND DAYTIME CONT'D TIME QUT-1029AM 43 | 202 202 өв 98 |A 4.0 19 311 
B 46 19 358 
NATE I aoe DRIVING boy Е 188 91 А 4.5 15 350 АТ. 10.28A 2 NBC CN πας sm е ei 
2 SUN. 3.00P. 11:28AM 43 | 198 195 . 
NATIONAL SPORTS FESTIVAL(S) 198 98 6.3 19 490 [| TIME OUT-1128AN κ. CN А eE OB ἘΝ 
1 SUN. 4.00P 120 ABC SE TIME OUT-12:28PM 42 | 169 156 86 77 А re H 2H 
NBC SPORTS-SUMMER SEASON . 7 |196 204 93 96 |^ 4.6 17 358 SAT. 12.28 2 NBC CN š 
1 SAT. 3.00P 180 NBC SA B oW TOM AND JERRY 190 191 97 97 |A 2.2 24 171 
2 SAT. 2.00Р 180 ala «ας ας M SAT. 8.00Α 30 CBS ue B 3.0 24 233 
NEW FAT ALBERT SHOW 21 | 184 188 98 A мо M m us GUAY солт TENE SATUS 487 әз A 32 11 249 
ЗАТ. 19.00Ν 30 CBS CA : . . 3.00P 108 CBS SE 
PA A рр 120 ABC SE Ж 99 ЈА 48 17 37 5 cray COURT νο 184 97 ЈА 41 13 319 
e . 2.00Р 159 CBS SE 
Pa CHAMPIONSHIP SUNS) 205 99 |А 6.1 17 415|| 2 SUN 
. 9.90Ρ 210 ABC SE 
PLASTICMAN/BABY PLAS SHOW 42 |186 185 96 96 |^ 53 25 412 
SAT. bl 30 ABC "e ай р ` 349: а H a2 33 4» 
ri š 
RIOT C! озод 30 ABC СА в 7.2 31 560 
SCHOOLHOUSE ROCK-8.26AM 38116 174 92 92 |A 2.4 26 187 
SAT. 8.26 З ABC CN в 40 28 31 
SCHOOLHOUSE ROCK-10.26AM 42 | 193 192 98 99 |A 6.3 29 490 
ЗАТ.  10.26A 3 ABC CN в 74 30 576 
SCHOOLHOUSE ROCK-0.56AM 37 194 193 99 98 |А 5.6 26 436 
0.56A 3 ABC CN B 6.9 28 537 
ОЗ ROCK-1LSSAM 38 | 135 134 86 ве |А 22 9 111 
»  11.85A “4 АВС CN в 28 11 218 
SCOOBY & SCRAPPY DOO 37 | 193 192 98 99 |A 7.1 33 552 
SAT. 10.00А 30 ABC CA в 81 33 630 
SPORTSHORLO 28 | 196 191 97 94 |A 81 24 630 
SUN. 4.00P 90 NBC SE B 6.6 18 513 
Κη MORNING 44 | 144 143 88 88 |A 3.9 25 303 
9.COA 90 CBS М B 4.3 23 335 
TARZAN/LONE RANCER - 1 7| 193 191 98 98 |А 6.1 28 475 
SAT. 11.00А 30 CBS CA B 9.9 26 459 
TARZAN/LONE RANGER -2 7|193 191 98 98 |A 5,7 26 443 
SAT. 11.30А 30 CBS CA B 6.1 27 415 
30 HIVES 21 | 178 174 94 93 |А 4.1 17 319 
SAT 1.30P 30 CBS DN B 4.0 16 311 
THUNDARR-THE BARBARIAN 42 | 194 193 99 98 |A 6.0 28 467 
SAT. 10.30A 30 ABC ο Β Le 29 560 
TIME OUT-8:28AM 192 190 96 96 |A 2.2 24 171 
SAT. 8.28A 2 NBCCN B 31 24 241 
TIME OUT-9:28AM 43|201 200 99 99 |A 3.6 22 280 
SAT. 9.28A 2 NBC CN B 4.3 21 335 
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KEY: A= CURRENT REPORT B=SEASON AVERAGE 


FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


= Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.MON. JULY 27, 1981 
" > : : : z : z :15 10:30 10:45 
TIME 7:00 7:15 7:30 7:45 8:00 8:15 8:30 8:45 9:00 9:15 9:30 9:45 10:00 10 
TOTAL AUDIENCE { 19,450 
ids (000) & % . — . 
pog пала ABRES DENA REPT] — — se τος 
ABC TV 2 [E 
AVERAGE AUDIENCE Spon * * 14.5* 
{ 12.8 11.0» 12.7 13.2 d 
(Households (000) & %) 23 19 κ 21 κ 23 * DIE 
w SHARE OF AUDIENCE % 
16,100 14,940 18,750 
TOTAL AUDIENCE { 18918 $0.7 19.2 24.1 
E (Households (000) & %) T ГУТ HOUSE CALLS «———100 GRANT ————— 
CINCINNATI (R)(9:03-9:33PM) (R)(9:33-10:03PM) (8)(10:03-11:03PM) 
p CBS TV exse, "uem “ΗΒ pe 
13,770 
AVERAGE AUDIENCE ( Bog E Er 13509 Ме ве 19.2* 
Households (000) ἃ %) B 32 29 32 27 * 35 5 
SHARE OF AUDIENCE % 28 
1 том AUDIENCE 
(Households (000) & %) { LITTLE HOUSE-PRAIRIE —— 
BC TV (RY(OPCSUS-OP ) 
AVERAGE AUDIENCE ( 11.4* 1.7» EM 
(Households (000) & 96) 20 * 20 * 
SHARE OFAUDIENCE 3 10.2 11.0 11.9 11.4 11.7 11.6 «14.91 14.0 
AVG. AUD. BY νι ΗΒ. % d 
TOTAL AUDIENCE 
9,260 8,710 18,210 
(Households (000) & 96) { Ex ч i 
ABC TV — АВС MONDAY NIGHT MOVIE —————————————. 
THE DOVE(OP) 
AVERAGE AUDIENCE 
10,890 
(Households (000) & 96) { cer түз» ies dans idu 
SHARE OF AUDIENCE % qn p ig : < 
W лус. AUD. BY 4 HR. % 24 28 29 
10.9. 105. 13:699 1415 530 τοῖς s; быз 
TOTAL AUDIENCE { 12,990 11,980 16,260 13,930 16,730 
E Households (000) ἃ %) 16.7 15.4 20.9 17.9 21.5 
WKRP IN ΤΙΝ CONWAY SHOW M*A*S*H HOUSE CALLS ——— 100 GRANT —y É. 
E CBS TV SEMI: (R09) (в) (а) (5) 
AVERAGE AUDIENCE { 10,890 10,500 13,850 12,210 13,070 
| aie 14.0 13.5 17.8 15.7 15: 000 атая 16.7* 
28 25 32 27 31 31 * 3b * 
AVG. AUD. BY МНЕ. % 13.5 14.4. | 13747 ШЕ 11.0 18:7 |156 15:9. 168 10.2 16.9 11654 
—— —— μὲ λε. ος 3 l 
2 ENCE А { 18,670 11,980 
louseholds 24.0 15.4 
LITTLE HOUSE-PRAIRIE - n  — N FLAMINGO ROAD — 
NBC TV (RYXCOPY SUS-OP ) 
AVERAGE AUDIENCE ( 11,050 9,260 
Houia AUDIEN IE x 14.2 11.9* 14.6* 15.2* 14.95 11.9 11.7% 19.13 
26 23 * 27 * 27 к 26 * 22 21 23 * 
AVG. AUD. ΒΥ М НЕ. % 10.8 13.0 14.2 15.0 14.7 14:9; 118, 11:6 | 2210 1831 
TV HOUSEHOLDS USING ТУ WK. 1 


See Def. 1 WK. 2 


U.S, TV Households: 77,800,000 For explanation of symbols, See page A. 


А EVE.MON. AUG.3, 1981 


А Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.TUE. JULY 28, 1981 
9:45 10:00 10:15 10:30 10:45 
TOTAL AUDIENCE { 18,670 pos 16007 UE 
Шыл iio ЕЮ) LT ROVAL WEDDING PREVIEW THREE'S COMPANY IT'S A LIVING —— HART TO HART — 
ABC TV (а) (В)(0Р) (8) 
14,550 
AVERAGE AUDIENCE f 13,620 T EDS Ee πο, 20.84 
(Households (000) & 96) es pn В+ ^ 31 35 30 * 40 * 
WO AUO AUD. ΟΥ HE % 165 17.2 18.3 18.1 17.7 19.1 17.7 18,8 16.7 16.4 20.4 21.1 
E TOTAL AUDIENCE { 9,260 182670 
(Households (000) & %) < DEMOCRATIC 
' Loo | a TUESDAY NIGHT MOVIES — 
CBS TV CONVERSE. STUNT SEVEN(R)(OP) REBUTTAL 
AVERAGE AUDIENCE 7,860 10,190 ' τ * 16.3* 
КЕ | К" Е NUR 
H 25 
AVG. AUD. BY % НЕ. % 10.2 100 8.3 9.3 12.4 12.9 14.3 14.7 162 16 
14,860 
l “TOTAL AUDIENCE { MEUS E 19 
(Households (000) & 3) — — LOBO — e HILL STREET BLUES — ROYAL WEDDING PRE-NBC 
N BC TV (ROP) (В)(ОР) 
490 10,890 
AVERAGE AUDIENCE [ SE MEUM Q2 ΗΝ ο ο race 
(ноен: (000) Е) L C peius MUS ose iore 21* 26 24» 28 * 
TOARE dein x 107 mre 131 13.8 Haa 12.0 12.37 12.4 18.1 13.3 15.4 14:3 
TOTAL AUDIENCE i 
(Households (000) & %) { "o qu p ШО? КО 
АВС τν Mr DAYS. МИЕ н THREE" 5 Сонан IT’S А LIVING e———— НАВТ TO HART ——— 
В) (0P) (а 
die : 
AVERAGE AUDIENCE 
(Households (000) & %) { 116790 Е KOCH Mer Maca | 19.9% 19.4* 
SHARE OF AUDIENCE % 2 da do as Be) M SE к ο 
W AVG. AUD. BY % HR. % 15.5 17.4. 15.6 16.4 19.1 20.9 18.6 18.8 19.2 19.5 19.6 19.2 
TOTAL AUDIENCE { 9,100 9,020 17,660 
Е (Households (000) & %) 11.7 11.6 22.7 
CRONKITE'S ng To Ere me STRY MATIN WORRIS 
E 0 Β 9 Τν UNIVERSE ng 
AVERAGE AUDIENCE f 7,860 7,550 11,510 
K Households (000) ἃ 9) 10.1 9.7 14.8 19.99 14.4» 16.5. 16.2» 
SHARE OF AUDIENCE % 21 19 27 —22* 25 * 29 * 30 * 
AVG. AUD. ВУИ HR. % 10:54 11020. 8:4. 11:6; 12;7 пал. 14. 28087 468 d6.6. 19:8 
— — a Ττ, Е ЕШ E СЕ ЕЕС Е 
2 "TOTAL AUDIENCE { 11,750 12,990 10,890 
(Households (000) & %) 45.1 16.7 14.0 
— L080 HILL STREET BLUES —— e NERO WOLFE —ə— 
NBC TV (В)(ОР) (9 (ορ) 
AVERAGE AUDIENCE { 8,640 9,260 8,870 
(Households (000) & %) 11.1 10.3* 11.9* 11.9 11.4. 12.3. 11.4 11.3. 11.4. 
SHARE OF AUDIENCE. % cr pe 2 EN 21 22^ 21 20* 21 * 
AVG. AUD. ВУИ HR. % Sid) 10:7 м Sif ЗАМ i1.5 ото 128 Ша 114113 155 


ТУ HOUSEHOLDS USING ТУ WK. 1 
See Def. 1 WK. 2 


U.S. TV Households: 77,800,000 For explanation of symbols, See page A. 


As EVE.TUE. AUG.4, 1981 


t Nielsen NATIONAL TV AUDIENCE ESTIMATES 
7:15 7:30 
TOTAL AUDIENCE — ( 12,990 14,160 12,840 
(Households (000) & 3) 16.7 18 16.5 
ABC TV — CHARLIE’ S-ANGELS —— <—{CHARLES AND DIANA WEDDING > —— DYNASTY —— —— 
(R) OF €R) 
AVERAGE AUDIENCE { 8,790 9,880 9,260 
(Households (000) & 96) 11.3 10.9» 11.8* 12.7 11.7* 13.8* 11.9 11.8» 12.0* 
SHARE OF AUDIENCE % 2i 21 * 2] * 92 1208 ами TAN 22 * 
W AVG AUD. BY % HR... X i029 εἰ. 12:2 αλα 118 ео ми шт 11} αλα 
D ——— I: μα μμ μμ. RN SE SL NU μα. C RN μυ 
TOTAL AUDIENCE 17,660 21,630 
E (nouseholds (000) & %) { 22 27.8 
CBS TV CBS NEWS SPE ------------------- 059 WEDNESDAY NIGHT MOVIE. —— F ———— 
E oP. CHAMPIONS:A LOVE STORY(R) 
AVERAGE AUDIENCE { 12,840 12,680 
К (Households (000) & %) 16.5 15.9» 17.1* 16.3 14.2. 14.6* 18.03 18.3* 
SHARE OF AUDIENCE % 30 30» 30* 28 24 * 24 * 32 * 33» 
AVG. AUD. ΒΥ % HR. % 14.8 17.0 17.4 16.8 14.1 14.2 14.4 14.8 17.6 18.3 18.6 17.9 
В. JU. lU ГА με με ως. еа ως κα 
l том AUDENCE 15,020 15,720 16,180 16,340 
(Households (000) & %) { 19.3 20.2 20.8 21.0 
— REAL PEOPLE ——— — DIFF'RENT FACTS OF LIFE ROYAL WEDDING REVIEN-NEC 
(R)(OP) STROKES (RYCSUS-0P) 
NBC TV t^ 
AVERAGE AUDIENCE 10,660 14,000 14,240 11,440 
(Households (000) & %) 1 13.7 19.4» 14.0* 18.0 18.3 14.7 14.6» 14.8* 
SHARE OF AUDIENCE % 25 25 * 25 * 31 31 26 96» 27 * 
AVG. AUD. BY М НЕ. % 13.4 13.4 13.9 14.1 17.0 19.0 18.7 18.0 14.8 14.5 14.9 14.7 
TOTAL AUDIENCE { 
11,280 15,020 
(Households (000) & %) 1 : 
14.5 19.3 
АВС (= CHARLIE SEANCES сарна а —— YN a = аа аа 
TV (а) (RY(OP) 
AVERAGE AUDIENCE 
7,940 
О: { 9.5. 11.3* 10.2 9.6* 9.6* 11.4* 11.3* 
W AVG.AUD. SY W HR. % 20 κ 22* ^ 18 16» 17 * 20 * 21 * 
Чт ALONE MEN 65 вт 192 100 A 122 agg 
TOTAL AUDIENCE 
E (Households (000) ἃ %) { 552730 
------------------ 089 WEDNESDAY NIGHT MOVIE. — —— — —  —À. 
E CBS TV THE GOLDEN GATE MÜRDERS(R) 
E ο: P. Ben 
ó . .5 10.6* 15.0 .9* .5* «3» * 
K SHARE OF AUDIENCE 219 99 20^ 157 is EU Е κο. 
. AUD. ΒΥ % НИ, % 10.5 10.6 10.5 10.8 12.6 13.2 14.3 14. 16.0 16.6 16.6 18.2 
2 "TOTAL AUDIENCE 16,880 17.190 
(ишо (000) & %6) Í m TED 19,750 115350 
e REAL PEOPLE. DIFF'RENT — FACIS OF LIFE e —— — — QUINCY, Ν.Ε. — 
NBC TV [d STROKES νάνο үт 
AVERAGE AUDIENCE 11,670 ‘ 
(Households (000) & %) { 15 T 14.0* 15,9» 200 а MAT 1:000 * x 
j I 5.9% 19.7 Eo 18.0 18.1 17.9 
SHARE OF AUDIENCE % 30 ож BR. δ 3 quee d 
AVG. AUD. ΒΥ НВ. % 13.4 14.7 15.4 168 18.8 20.6 (21.5 22.0 47.9 18.4 18.1 17.7 
TV HOUSEHOLDS USING TV WK. | 


‘Зее Def. 1 WK. 2 


U.S. TV Households: 77,800,000 For explanation of symbols, See page A 


А-7 EVE.WED. AUG.5, 1981 


^ Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.THU. JULY 30, 1981 


UDIENCE 11,440 13,380 13,460 14,390 19,680 
Piet (000) & %) ( 14.7 17,2 17.3 18.5 25.3 
WORK & WINDY BOSOM BUDDIES BARNEY MILLER 


ABC TV (R) a (8) “а)(оР) 


9,650 11,130 11,7505) * 13,070 14,700 
AVERAGE AUDIENCE ( Фан i pss Lo 15 Ὁ ἴδιον 18.65 
(Households (000) & 96) 2 35 35 * 35 v 
SHARE OF AUDIENCE % 27 29 29 30 
W AV AUD. BY % HR. % 11.5- 13.9 13.7 14.9 14.3 15.9 16.3. 17.4 19.0 19.4 19.2 17.9 
Аме АЦО Вуна анана ТЕЕ ee 
TOTAL AUDIENCE 10,190 14,860 13,230 
Е Households (000) & %) { 191 19.1 17.0 
— — WALTONS о MAGNUM, Ρ.ι. ә — Ns LANDING — 
E CBS TV (COP) σα ας 
1,550 11,200 10,040 
EE AUDIENCE T О есек ieee 144 16 15.1* 12.9 19,53 13.4* 
K (SHARE OF AUDIENCE % m pes 22 ^ отп 26 * ε΄ ΝΕ ο. A 
AVG. AUD. BY % ΗΒ. % ao αν јат {4 13.0 .14,3 15.2 1150 | 12.2 15.6. 18:8 12.5 
НИИ. ог Le г р aee Eolo Roe qu] 
1 11,750 15,330 
“μας ins 9) { 15.1 IT — τότττητ-- 
— NBC MAGAZINE ——> e МВС THURSDAY NIGHT MOVIES 
N BC TV (8)(0P) CALIFORNIA GOLD RUSH(OP) 
8,480 8,640 
AVERAGE AUDIENCE { [M ied ο. 0.27 12.0. 1. 
(Households (000) & 50) x ESAE. в 18 * 22 * 22 κ 
SHARE OF AUDIENCE, ж Со. τν оа 10:509 ος 10:007 о 
AVG. AUD. BY % НЯ. % 10:87 1016. Dr ας А : У ` ў : 
CE ds 1 14,240 14,700 13,690 13,380 16,260 
j 8.9 7.6 17.2 20.9 
MORK & MINDY BARNEY MILLER BARNEY MILLER TAXI ——— 20/20 ———— 
ABC TV (a) SPECIAL (8) (RCOP) 
Pens Ad { 12,060 12,840 11,900 11,510 11,130 
* 
юана а). W 15.5 16.5 15.3 14.8 14.3 15.0 13.55 
W AVG AUD BY HK % 33 34 29 27 26 27* 25 * 
14:4 16.5 16.5 16 15.4 15.2 14.0 15.7 16.4 14.2 13.8 192 
TOTAL AUDIENCE { 9,100 14,240 14,320 
E (Households (000) & %) 11,7 18.3 18.4 
CBS REPORTS-THU. 1 — MAGNUM, Р.!. ——— e KNOTS LANDING —— 
E CBS TV 5000 FOR GENERAL MOTORS} (8) au 
Weiss AUDIENCE { 10,660 10,580 
jouseholds %) 7.3% 6.7* 13.7 12.1» 15.3% 13.6 .9* .9* 
K SHARE OF AUDIENCE x 15 я EX ^5 23 κ zx 1959 24 * EY 
AVG. AUD. ВУМ HR. % 7.0 6.6 68 11.2 13.0 14.9 15.7 13.0 13.6 14.0 13.7 
2 АЕ, 1 16,800 
ouseholds 9 91.6 
NBC MAGAZINE ——ə— NBC THURSDAY NIGHT MOVIES. ——————À 
NBC TV (ВОР) THE SECRET HAR OF JACKIE'S GIRLS(OP) 
AVERAGE AUDIENCE { 8,250 
(Households (000) & %) 10.6 10.9* 14.4* 
SHARE OF AUDIENCE % 22 23 * 27 * 
AVG. AUD. BY % ΗΒ. % 11:5. 307 {πα 3. 14.6 
TV HOUSEHOLDS USING ТУ WK. 1 


(See Def. 1) WK. 2 
U.S. TV Households: 77,800,000 


For explanation of symbols, See page A. 


А-9 EVE.THU. AUG.6, 1981 


Ao Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE. FRI. JULY 31, 1981 
TOTAL AUDIENCE — { 11,750 16,800 
κ 15. . 
(алаша 1000) 4% BENSON M — — ABC FRIDAY NIGHT MOVIE ———————————* 
A BC TV (8) PONT KINGDOM OF THE SPIOERS 
AVERAGE AUDIENCE 10,040 8,480 10,270 
(Households (000) & 96) { 12.9 10.9 13.2 ane 12.1, 14.2} мт} 
4 
Ν Ρα 7 f i no 19.1. πο. 5», ο αν 1 Πο 
TOTAL AUDIENCE, ( 10,890 16,420 14,080 
E Households (000) & %) 1 14.0 21.1 18.1 
INCREDIBLE мик ——s OF HAZZARD —— —— 
Ε CBS TV (RYOP) (я) 
АСЕ AUDIE! 6,610 12,450 10,430 
K λα, m 1 8.5 7.0* 10.0* 16.0 15.0% 17,0% 13.4 13.9% 19.63 
SHARE OF AUDIENCE % 19 16 * 22* 33 32» COE NR 28 
AVG. AUD. BY y, HR. % во ιο Кышлар 12 μ33 α5 τς 
1 тота. AUDIENCE { 8,170 8,320 9,340 11,510 
10.5 
ЧН (0007A: HARPER VALLEY COMEDY THEATRE т. ES unum 
NBC TV (я) PALSCOP). SUS-0P. 
6,850 7,000 5,990 8,250 
AVERAQE AUDIENCE l 8.8 $.0 Ta 8.0» 7.4* 10.6 10.13 init 
SHARE OF AUDIENCE % 21 20 16 17 * 15* 22 20 * 23 * 
AVG. AUD. BY νι HR. % ο ао (9ο. ος Τα as) τα 538 30.9 НЫ дЫ 
RE "ICI 
BENSON KRYPTON. FACTOR АВС FRIDAY NIGHT MOVIE. —— ———— 
Α BC TV з) (ορ) ΤΗΕ POSESSION OF JOEL DELANEY 
(Moises (000) δ Ὁ T 10,660 8,560 8,250 
НЕ 13.7 11.0 10.6 9.7* 9.5% 11.9* 11.5* 
W Аус. AUD. BY % HR Н 28 zt 20 193 18 * 23 * 2214 
КАШ: d 19/905 1421.) 1102200 IDEE 98. 6.7; аа ο αἴνοι Επομ 
TOTAL AUDIENCE 13.150 17,680 
Ë — (Households (000) & %) £ 16.9 22.7 16,397 
——— |NCREDIBLE HULK ————» ------------ DUKES OF HAZZARD —— — DALLAS —— ——— ——À. 
ε CBS TV Кыт n ү 
PEAGE AUDIENCE { 8,170 14,240 12,530 
louseholds 5 10.5 8.4» 12.6* 18. .6* ο š * 
K SHARE OF AUDIENCE % 22 18 * χε ΤΠ i 
AVG. AUD. BY % HR. % 8.2 (806 τος. ШЫ | [16.7 . 18.4 19.21. 18-924 [15:00 Πο 16:5 | 13/53 
2 тоят $7650 157330 
(Households (000) & %) 12.4 19.7 
MARPER VALLEY авс FRIDAY NIGHT o E 
NBC TV (R)COP) THE SLIPPER AND THE ROSECSUS-OP) 
E 1 uro onm 
cuseholds Th; 10.8 9.6* .0* .S* 11.6* * 
SHARE OF AUDIENCE % 24 „ү E EX 25 * EU 
AVG. AUD. BY νι HR. % παν 1355 9.6 9.8 10.2 παι 106 11.4 31-00 Bos. 1553 
TV Hol 


HOLDS U 
(See Def. 1) 
U.S. TV Households: 


- — "AUG.7, 1981 


Α- 12 


= = m m = 


ο x mm ж 


Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.SAT. AUG.1, 1981 


7:15 7:30 : 8:00 8:15 8:30 8:45 d E 9:45 10:00 10:15 10:30 10:45 
TOTAL AUDIENCE { 9,570 pi 13,460 
(Households (000) & %) 12.9 19 . 


EIGHT ιο ENOUGH — Г. BOAT —— e FANTASY ISLAND —— 


АВС ΤΝ (ROP) 


AVERAGE AUDIENCE { 6,540 11,440 10,500 

(Households (000) & %) 8.4 tot ἕ 14.7 1461 Thebes 1379 196% 13,5% 
SHARE ΟΕ AUDIENCE % 20 20 * 20 * зї GI δ 32 * 29 2917 SON 
AVG. AUD. BY γι HR. % 4 μὴ 13.6. 149. 15.0 15.3 15 
TOTAL AUDIENCE { 10,810 17,430 

(Households (000) & 96) 1919 22.4 


ENS M ‹—— 089 SAT. NIGHT MOVIE ————————————» 


CBS TV (RXOP) А REAL AMERICAN HEROCR) 


AVERAGE AUDIENCE { 7,390 10,890 

(Households (000) & 96) 955 8.4. 10.6» 14.0 11.6» 19.63 15η 16.1. 
SHARE OF AUDIENCE % 23 E ga 30 25 * 26 * 33 * 36 * 
Ανα, AUD. ΒΥ νε ΗΒ. % 8.0 8.9 10.3 10.9 11.5 ΠΥ 32.2 1250: 15.4 15.9: 16.3. 15.9 
TOTAL AUDIENCE { 11,830 8,640 9,020 

(Households (000) & %) 15.2 11.1 11.6 


e BARBARA MANDRELL ---------- «————— В) AND THE BEAR ——— e GAMES PEOPLE PLAY ———5 
R 


N BC TV (RXOP) (R)LSUS-0P) 


AVERAGE AUDIENCE 8,560 6,150 5,910 
(Households (000) & %) { 11.0 10.63 11.4. 7.9 TBS gi1* 7.6 TASA 7.8% 
SHARE OF AUDIENCE. % Е CY Е 1. 16 16» 1» 
AVG. AUD. BY НВ. % |. AI o ο AN 0.3 Cc E τα MD τα 
TOTAL AUDIENCE 
(Households (0) X) Ñ 2159 15.139 ΛΝ 
ABC TV oa EIGHT Ἐπ —— ba μις үс; — — FANTASY ISLAND ——ə 
(в) 
AVERAGE AUDIENCE 
(μα QN) ο, T ге ων кө 
NE ur 8.2 | 7.9% 9.0^ 15.9 14.9. 17.6* 15.9 15.5% 16.4* 
ea енсе Ἢ io) XR 13». 32 09» 3à* 9 30. 33 * 
68 Το 7 AUN ΕΙΚ ΝΟΜΟ Pins Das Yes 
TOTAL AUDIENCE | T 19,140 
(Households (000) & %) 24.6 
—————— CBS SAT. NIGHT MOVIE. ——<— Í 
CBS TV RENDEZVOUS HOTELR) 
NUNZIO(OP ) 
(ошон (00) £j Ñ о 
useholds ( %) 10.0 ο 1 9.4* 1105 10.53 
SHARE OF AUDIENCE % ο εἰ» 20 * * i* 
AVG. AUD. ВУМ НА. % 9.9 88 |. πα (are we ох 
7 11,570 
(Households (000) & %) 15.0 е 
=— BARBARA MANDRELL —— —— GAMES PEOPLE PLAY =y 
NBC TV (ЯКОР) (R) 
ΙΙ us d 
11.3  10.5* Torr ὁ. .6* 
SHARE OF AUDIENCE % 25 24 * πα ie ie αν. ui 
AVG. AUD. BY νι ΗΝ. % 102 |108 6 ΠΠ δα 96 0 5. | 2 9 


ol 8 38,9 10 
(See Def. D .2 {41.9 [43.4 


U.S. TV Households: 77,800,000 For explanation of symbols, See page A. 


Α-13 EVE.SAT. AUG.8, 1981 


EVE.SAT. AUG.1, 1981 


ы Nielsen NATIONAL TV AUDIENCE ESTIMATES 


0 11:15 1 


TOTAL AUDIENCE 1 4,120 
(Households (000) & %) 5.3 


ABC 
ABC TV № 
AVERAGE AUDIENCE { 3,810 


(Households (000) & %) 4.9 
SHARE OF AUDIENCE % 12 


W AVG AUD BYM HR % 49 
TOTAL AUDIENCE { 
E (Households (000) & 96) 
AVERAGE AUDIENCE { 
К Cousehotds (000) & %) 
SHARE OF AUDIENCE 96 
AVG. AUD. ΒΥ % ΗΒ. 36 
l тота. AUDIENCE 11,050 
(Households (000) & 96) { 14.2 eme 
ecce === sss. 
N BC TV соот 1854841 00an) 
AVERAGE AUDIENCE { 6,850 ν 
(Households (000) à 96) 8.8 — 9.93 8.7% 
SHARE OF AUDIENCE % 29 29 31 
AVG. AUD. BY И HR. % 9.4 10.3 с αἱ 1ος pum 
TOTAL AUDIENCE 
(Households (000) & %) { bo 
ABC TV lie 
“с 
AVERAGE AUDIENCE ç 
(Households (000) & %) { S 
SHARE OF AUDIENCE % д 
W AVG AUD. BYM HR. % δ. 
TOTAL AUDIENCE — [ 
E (Households (000) & 96) 
AVERAGE AUDIENCE f 
K (Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY М HR. % 
2 "TOT AUDIENCE { 11,280 
(Households (000) & %) 14.5 
N BC TV ----------------- SATURDAY NIGHT ------------------- 
csusthtNine 12:801 00AM) 
AVERAGE AUDIENCE { 6,690 
(Households (000) & %) 8.6 9.2% 8.9» 1.3» 
SHARE OF AUDIENCE % 27 26 * 29 κ 28 * 
AVG. AUD. ВУИ НЕ. % г | Bee эй вв тё E 
τν HOUSEHOLD 


(See Def. 1) WK. 2 
U.S. TV Households: 77,800,000 For explanation of symbols, See page A 


A-15 EVE.SAT. AUG.8, 1981 


Anis Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE. SUN 


1981 


TOTAL AUDIENCE [ 7.000 20,500 
(Households (000) & %) 9.0 . 
ABC SUNDAY NIGHT MOVIE в 
ABC TV — THOSE а ы — ο μι, 
AVERAGE AUDIENCE 4,150 10,040 
6 * .4* 12.53 19.63 14,5% 14.6» 
C SHARE OF AUDIENCE { ge ma ps 15 22 * 23 * 26 * 27 * 
W лис. AUD. BY v HR. х Ба οὐ 63 66e 10.6 10.8. 11.9. 11,5 124 15.6 133 мо 14.1 149 14.8 14.4 
‚980 16,100 17,040 17,890 
Е ommaan 1 daa 12197 UPS n DuC 23-0 
—— 60 MINUTES —> ROME Еа, $ ОМ Mi А ALICE M. <—— TRAPPER zat M.D. — 
(8) 
E CBS TV i RES «ny(or) 
40 
AVERAGE AUDIENCE 14,470 10,740 10,740 13,850 15,330 14,2 p z 
«ποθ l ΙΙ LLLI 
AVG. AUD. BY \ HR. % 17.0 18.7 19.1 19.5 13.4 14.1 13.5 14.2 16.9  18.7- 18.8 20.6 18.3 18.6 18.0 18.2 
l — "TOTAL AUDIENCE { 10,970 18,790 20,310 
κο + 29) Е OO ie EVENT ————nF 
N BC TV FOLLOW ME BOYS , PART 1 (RICOP) ST. tVESERYKCOP) 
,060 13,070 
πον ins Í WA oer anae "ds qae 16.8* 16.8 16.2* 16.9* {655 ipo 
В 3 5 28 * 29 * 
SHARE OF AUDIENCE % 23 22 * 24% 30 28 * SEA) NI 
AVG. AUD. BY '4 HR. % θα 10.1 11.0 11.6 13.7 14.8 16.7 16.9 13-7 16.7 17.9 16.6 16.8 17.0 11.5 16.5 
~ 
TOTAL AUDIENCE 
(Households (000) & ж) { 10590 pos 
*—— — THOSE AMAZING ANIMALS ----ν —— ———— N[ _— — ə—ə — — — — ABG SUNDAY NIGHT MOVIE ——ə> _ — — — — —— — — 
ABC TV (RY(OP) THE BIBLE...IN THE BEGINNING(R) 
AVERAGE AUDIENCE 
4,820 11,130 
онеш поа { 6.2 5.5% 6.9*' 14.3 10.6» 14.1* 15.6* 15.4* 14.4* 18.43 
* * * * * * * 
W Аус. А00. вин, % D 12 15 25 24 25 27 26 25 24 * 
CAUDAE, HR: δε 6 το 1312355 αλ ο а iss ЕС ЕЕ ма ие в о 
TOTAL AUDIENCE { 18,050 12,840 12,060 14,000 15,170 18,440 
Е — households (000) ἃ %) 23.2 16.5 15.5 18.0 19.5 23.7 
— 60 MINUTES — ARCHIE: CAE $ ONE [oe А ALICE JEFFERSONS e— TRAPPER JOHN, N.D. —— 
(я) (R) я: 
Е CBS TV ds (R)(0P) κ E. 
AVERAGE AUDIENCE f 13,620 10,810 10,110 12,140 13,460 14,630 
K η Ας ИНЬ 11.5 и 11.9Χ 13.9 13.0 15.6 17.3 18.8 18.0* 19.6* 
Е % 38 3855 38-* 2T 23 27 29 33 SIL 385» 
AVG. AUD, BY νι НЕ. % 16.6 17.5 17.7 18.0 13.5 14.2 12], 13.3 14.7 16.5 16.5 18.1 37.3 18.2 19.6 19.6 
2 тоят 12,140 11,750 29,330 
(Households (000) & %) 15.6 15.1 HT 
— CHIPS — (1) 
ΝΒΟ ТУ сау (oP) 
AVERAGE AUDIENCE { 9,320 10,660 15,640 
(Households (000) & %) 10.7 9,9» 11.65 13.7 20.1 17.6* 19.6* 21.6* 22.1* 21.9* 
SHARE OF AUDIENCE % 24 22 * 25 * 29 36 33 * 34 * 36 * 37 * 37 * 
AVG. AUD. BY HR. * ΠΗ 12.1 160. 18; 145 171 1561. 155 13. ae η. 22.4 22.0 21.8 
TV HO 
S. TV Hi holds: 77,800,000 f Ῥ 
σας ОА ΡΑΕ, NBC, (8:00-8: 15PMYCS) For explanation of symbols, See page A 
Aa EVE.SUN. AUG.9, 1981 


^" Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.SUN. AUG.2, 1981 


TOTAL AUDIENCE { 3,350 
(Households (000) & 56) 4.3 


ABC TV E: SW {505-0Р) 
SUN 


AVERAGE AUDIENCE í 3,190 
(Households (000) & %) 4.1 
SHARE OF AUDIENCE % 9 


W AVG AUD BY V HR. % Δ 
——————————————————————D 
TOTAL AUDIENCE { 5,520 
Е (Households (000) & %) 7.1 
SUNDAY 
E CBS TV = 
059000. 
AVERAGE AUDIENCE { 5,370 
K (Households (000) & %) 6.9 
SHARE OF AUDIENCE % 15 
AVG. AUD. BY ⁄4 НЕ. % 6.9 
l Tom AUDIENCE ( 2,650 
жик λας 358 NBC LATE NIGHT MOVIE 
— —- 
ο ο ККК 
Ν Β C TV (SUSTA TIG 12:43 30AM) 
AVERAGE AUDIENCE 1,630 
(Households (000) & %) { 2.1 — 2.1* tat 
SHARE OF AUDIENCE % 8 6 TW 
AVG. AUD. BY ⁄ НЕ. % ei 20 2.1 x Е 
-— 
TOTAL AUDIENCE 
(Households (000) & %) { мый 
ABC 
ABC TV WEEKEND 
|o 
AVERAGE AUDIENCE 
(Households (000) & 96) { E 
SHARE OF AUDIENCE % — 15 
W AG AUD. BY 4 HR. ж 19. 
TOTAL AUDIENCE { 5,210 
E (Households (000) ἃ 96) 6.7 
SUNDAY 
E CBS TV NEWS 
050000 
AVERAGE AUDIENCE { 5,060 
K (Households (000) à %) 6.5 
SHARE OF AUDIENCE % 18 
AVG. AUD. BY ⁄ HR. % 6,5 


TOTAL AUDIENCE { 1,710 


(Households (000) & %) eae 


MAJOR LEAGUE ALLSTAR GAME — ——— NBC LATE NIGHT MOVIE —___, 
N BC TV B:15-12:00M0 THE ADVENTURES OF HUCKLEBERAY FINN(R) 
39 30-1494) 


(SUSTAINING 1142-2: 30AM) 
AVERAGE AUDIENCE { 19010 
(Households (000) & %) #}.7» 18,8* 1 qos 16% 128 
SHARE OF AUDIENCE % 40 * an 7 Bat Я * 
AVG. AUD. ΒΥ '4 ΗΒ. % 22.0 21.5 20.3 20732 lf 1.5, 1.4 1.1 9 


TV HOUSEHOLDS USING ТУ WK. 1 
(See Def. 1) WK, 2 


U.S. TV Households: 77,800,000 


For explanation of symbols, See page A 


А-19 EVE.SUN. AUG.9, 1981 


i Nielsen NATIONAL TV AUDIENCE ESTIMATES 


TOTAL AUDIENCE 1 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE 1 
(Households (000) & 96) 
SHARE OF AUDIENCE % 


W лус. AUD. BY % HR. % 
TOTAL AUDIENCE — f 
Е (Households (000) & %) 
AVERAGE AUDIENCE { 
K Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY '& ΗΒ. % 
l том AUDIENCE ( 
(Households (000) & %) 
AVERAGE AUDIENCE ( 
(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY V, НЕ. % 
TOTAL AUDIENCE f 
(Households (000) & *6) 
AVERAGE AUDIENCE [ 
(Households (000) & %) 
SHARE OF AUDIENCE % 
W AVG. AUD. BY 4 HR. % 
TOTAL AUDIENCE, { 
E (Households (000) & %) 
AVERAGE AUDIENCE { 
K (Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY % HR. % 
2 том AUDIENCE { 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. ΒΥ ΗΝ. % 


TV HOUSEHOLDS USING ТУ WK. 1 
(See Def. 1) WK. 2 


77,800,000 


U.S. TV Households: 


A-21 


(85-0) 
(OP), 


5,060 


— GOOD MORNING, AMERICA 810 > 
(00-0р) ЛЫ 
(505 -0P. 


4,200 
25 
5.4 5.6 
2,960 2,960 
3.8 3.8 
«——— MORNING-CHARLES KURALT ——э e= CAPTAIN KANGAROO —— 
(MTUTHF (S )( OP ) (MTUTHF (S )COP) 
1,630 1,870 
CR 1.83 2.43 2.4 2.03 Rot 
18 18 * 18 * 13 185 ἴδ᾽ 
1.6 2.0 232, 2.5 1.9 2,1 2:5 2.8 
4,670 5,450 
6.0 7.0 
«———— TODAY SHOW-7.30AM ———» «———— TODAY 5ΗΟΝ-8.30ΑΝ —— 
(С0-0Р) АНТУАН (C0-0P) (PARTICIPATING) 
(5)(0Р) 
3,730 4,670 
4.8 6.0 
32 28 
4.8 5.4 6.0 6.0 
—— 
4,360 5,060 
5.6 6.5 
«—— GOOD MORNING, AMERICA-730 — <— 6000 MORNING, AMERICA-830 — 
(CO-OP) (PARTICIPATING) (CO-OP) (PARTICIPATING) 
3,350 4,120 
4.3 5.3. 
32 28 
4.2 4.3 5:2 5.3 
3,190 3,110 
4.1 4.0 


< MORNING-CHARLES KURALT — «————— CAPTAIN KANGAROO —— 


1,790 1,870 
Lo pu Ен | 2.4 2115 2.9» 
20 ὃν * 20 * 13 13 * 15 
ΞΡ |240 6 3.8. 23 а 

3,730 4,280 
4.8 5.5 
«———— TODAY SHOW-7.30AM -------. e— TODAY SHOW-8.30AM —— 
(CO-OP) (PARTICIPATING). (CO-OP) (PARTICIPATING) 
2,880 3,500 
817. 4.5 
28 23 
3.4 3.9 4.6. 5 


(8)(0P) 


(5)(0Р) 


(5)(0Р) 


DAY МОМ. ЕКІ 


10:00 10:15 10:30 10:45 


JULY 27-31, 1981 


(S)(OP) 


5,760 7,390 
7.4 9.5 
JEFFERSONS N-F ALICE-N-F. 


4,900 6,220 
6.3 8.0 
26 31 
5,7 6.8 7.6 3.4 
2,960 3,660 
3.8 4.7 


LAS VEGAS GAMBIT BLOCKBUSTERS 
(MIUTHF)S)(OP) — (MTUTHF)(S)(OP) 


2,490 3,110 
iyd 4.0 


(505-0Р) 


5,680 6,460 
7.3 8.3 


JEFFERSONS M-F ALICE-N-F. 
(NIUMFXSYOP) СМТЫЫР }>¢S (OP) 
(505-02. 


4,670 5,600 

6.0 τα 

26 30 

lx 6.5 viec t T.4 
2,720 3,190 

3.5 4.1 
LAS VEGAS GAMBIT BLOCKBUSTERS 

>(SUS-OP) 

2,180 2,650 

2.8 3.4 


DAY MON.—FRI. AUG.3-7, 1981 


A-22 


Nielsen NATIONAL TV AUDIENCE ESTIMATES 


DAY MON.—FRI. 


JULY 27-31, 


1981 


LIQTALAUDIENCE [ 9.730 т.310 6,050 3,800 9,790 1} 24 
(Households (000) & %) 12.5 9.4 8.8 12.6 19.8 
—— THREE'S COMPANY DAYTIME —» FAMILY FEUD RYAN'S HOPE — ALL MY CHILDREN —— НЕО LIFE TO LIVE —— 
AB 6 ΤΝ (55-02) ΠΠ (0р) SUS-0P 
AVERAGE AUDIENCE { 7,860 : f 6,070 5,760 7,310 7.470 , C eder 
(Households (000) & 96) 10.1 n κ 7.8 7.4 9.4 B.8* Hog QUUM ος ger 
W SHARE OF AUDIENCE % — αὖ 29 27 32 30 ^ 33* 33: 32» 34 * 
AVG. AUD. BY V HR. % — 9.2 1.1. ТТИ ei 91 ав 00 νοίκια Зы 9.8 
E ты { 5,680 6,220 8,560 7,390 5,680 
(Households ) 7.3 8.0 11.0 9.5 7.3 
PRICE IS RIGHT 1 PRICE IS RIGHT 2 ------ YOUNG AND THE RESTLESS ——» «————- AS THE WORLD TURNS ———» SEARCH FOR 
E CBS TV (MTUTHF)(S)(0P) >(8)(0P (OP) TOMORROW 
AVERAGE AUDIENCE f 4,750 5,450 6,150 5,520 5,210 
K (Households (000) & 36) 6.1 7.0 Tie ЛАА 1 Pe κ 7.1 6.9* 7.4 6.7 
SHARE OF AUDIENCE % 25 27 29 Ἠῶ. 29 * 24 23 * 25 * 23 
AVG. AUD. BY νι HR. % "ον δή — 8.7 T 7.6 7.9 8.1 8.2 6.9 6.9 7.4 Tit УБЕЙ 6:6 
l — "TOTAL AUDIENCE { 5 3,730 2,570 3,350 5,760 4,430 
(Households (000) & %) 5:5 4.8 3:3 4.3 7.4 nh 
WHEEL OF FORTUNE PASSWORD PLUS CARD SHARKS DOCTORS ------------ DAYS OF OUR LIVES —— — € WORLD ——— 
шу MTUTHE ) 
NBC TV SKOP) £u 
AVERAGE AUDIENCE {3,730 3,270 2,100 2,800 4,200 3,270 
(Households (000) & %) 4.8 4.2 275 3.6 $.4 5.2* 56; 4.2 4.3% 4.2* 
SHARE OF AUDIENCE % 19 16 10 13 18 18 * 19» 15 15 4 15 * 
AVG. AUD. BY НЕ % 48 4.8 4.Ι 4.3 p c ως ο ο pups qm ЖД! 
- ч _ 
TOTAL AUDIENCE το 10,500 10,270 
пелена σὴ επ) С 210838 οι ү BE Й 
------ THREE'S COMPANY DAYTIME — FAMILY FEUD RYAN'S HOPE — ALL MY CHILDREN —— ---------- ONE LIFE TO LIVE —— 
ABC TV (Sus-0P)> (SUS-0P) >(SUS-OP (OP) (SUs-oP) 
AVERAGE AUDIENCE { 9,730 6,770 6,150 7,860 8,010 
(Households (000) ἃ %) 11.2 10.9» Bazen ΒΤ 1.9 10.1 9.6» 10.7* 10.3  10.3* 10.2* 
SHARE OF AUDIENCE % д 44 * 45* 32 29 34 32 * 36 * 36 25 * 3656 
W Ас. AUD. BY Y HR % 100 по 1.6 11.8 С ДЕА | 2 9.3 1979 1685 шот [ια |102 де [10% 
Е TOTAL AUDIENCE, [ 5.139 5,990 8719 15410 57600 
(Households (000) & %) Tot A . ^ 
ane 1$ RIGHT 1 PRICE IS RIGHT 2 ——— YOUNG AND THE RESTLESS ——» «———— AS THE WORLD TURNS ——F SEARCH FOR 
E CBS TV aps р TOMORROW 
AVERAGE AUDIENCE 4,430 5,130 6,070 5,600 4,980 
(Households (000) & %) 5.7 6.6 7.8 7.6» 8.05. ζ΄ 1.0. 7.4* 6.4 
K SHARE ΟΙ AUDIENCE % δὰ 25 28 — 28 * 28 * 24 28 * 25 * 22 
AVG. AUD. BY HR. % 54 — 5,8 6.5 6.8 ct so 5. а жш ва 
, ———— — Ü r —rI ƏqI — O -— 
2 TOTAL AUDIENCE 3,580 3,660 2,490 2,880 5,990 F 
I 6.2 
(Households (000) & Ж) 4.6 4.7 3 3.7 : ^ 
N BC TV WHEEL OF FORTUNE PASSWORD PLUS CARD SHARKS DOCTORS. +———— DAYS OF OUR LIVES ——əƏ— «———— ANOTHER WORLD —-—— ——34 
»(SUS-0P) 
AVERAGE AUDIENCE 5,110 2,020 2,650 . 3,580 
(Households (000) & %) 4.0 s.9* 5.65 4.6 4.7 4.5* 
SHARE OF AUDIENCE % — Τὸ m Psa sr er E UM 


AVG. AUD. BY A HR % 


TV HOUSEHOLDS USING TV We ' 


See Def. 1 
U.S. TV Households: 


4-23 


77,800,000 


DAY NON. -FRI. 


AUG. Tr 


1981 


di Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY MON.—FRI. JULY 27-31, 1981 


TOTAL AUDIENCE Г 11,280 4,120 
(Households (000) & %) { 14.5 5.3 uod 
С GENERAL HOSPITAL —— EDGE OF NIGHT А 
А В Ú TV (SUS-0P) (MTUTHE (OP) о Tongue 
AVERAGE AUDIENCE { 9,020 3,810 8,320 
ашыш (000) 8 9). k 11.6 11.5% INFO dio 10.7 
38 39 * 388 | 17 
ΑΜ πο 1.9 116 4.9 — 4.8 19 10.7 
TOTAL AUDIENCE 7,810 4,510 
Е (Households (000) & 96) { 9.4 5.8 Uu 
GUIDING LIGHT —— ОНЕ DAY AT A CBS EVENING NEWS- 
E б В S TV (oP) TIME-N-F RATHER 
AVERAGE AUDIENCE { 5,910 3,730 8,640 
K Households (000) & %) 7.6 — T.6* T.6* — 4.8 11.1 
SHARE OF AUDIENCE % 25 26 * 25 *' 16 25 
AVG. AUD. BY ἡ НВ. 96 ο 27.85 «ΡΑΕ tas, 4.5 5.0 11.2 10.9 
1 TOTAL AUDIENCE { 3,500 9,260 
(Households (000) & 96) 4.5 s 11.9 
NBC TV — пиз —V NBC NIGHTLY NEWS 
AVERAGE AUDIENCE í 2,650 8,090 
(Households (000) & %) 3243536 2294 10.4 
SHARE OF AUDIENCE % 11 11 * 11 * 23 
AVG. AUD. BY A HR. % 3.3 3.4 3.5 3.5 10.1 10.7 
TOTAL AUDIENCE 
(Households (000) & 96) { B к 91900 
—— GENERAL HOSPITAL — EDGE OF NIGHT ABC WORLD NEWS 
ABC TV Sto TONIGHT 
AVERAGE AUDIENCE 
Households (000) & 5). { εν hs ος pee io 
HARE OF AUDIENCE % i о * i* O à 
W Ava AUD. BY HR. X 18 №0 ша 123 от ον ijr ona 
TOTAL AUDIENCE { 7,000 4,360 10,580 
E Households (000) ἃ %) 9.0 5.6 13.6 
—— GUIDING LIGHT —— ΟΝΕ DAY AT A CBS EVENING. NEWS- 
CBS TV (oP) TIME-M-F RATHER 
E (WWIHF)(S)(OP) 
AVERAGE AUDIENCE { 5,680 3,580 9,180 
К (Households (000) & %) Tš 7.2% 7.4% 4.6 11.8 
SHARE OF AUDIENCE οὐ 24 24 » 24 * 16 26 
AVG. AUD. BY Vk ΗΒ. % TA ο Μη 4.3 4.8 11.8 11.8 
2 TOTAL AUDIENCE { 1,890 8,790 
(Households (000) & %) 5.0 11.3 


—— НАА — 


NBC TV 


AVERAGE AUDIENCE { 2,800 7,620 
(Households (000) & %) 1.6 ),6* 815 9.8 
SHARE OF AUDIENCE % 12 19 "^ Ip = 21 
9.7 ERE) 


AVG. AUD. BY \ НЕ. % 3,6 1.6 8.7 3.7 £ 


TV HOUSEHOLDS USING TV WK. 1 
(See Def. 1) WK. 2 


U.S. TV Households: 77,800,000 


For explanation of symbols, See page A. 


DAY MON.—FRI. AUG.3-7, 1981 


А-25 


^2 Mielsen NATIONAL TV AUDIENCE ESTIMATES DAY SAT. AUG.1, 1981 


45 
TOTAL AUDIENCE { 2,260 $i 2% 4,280 5.520 6,220 4,910 
(Households (000) & %) 2 2 5.5 8.0 
| FONZ/HAPPY DAYS AUGE RICH. _Sco0BY НЕ то L-THE 
ABC TV SUPERFRIENDS-1 NT 2 7 πι 
(oP) Ὃ (a 
AVERAGE AUDIENCE { 1,950 2,490 3,580 4,590 5,060 3,970 
(Households (000) ἃ %) 2.5 š 4.6 5.9 6.5 5.1 
yy SHARE OF AUDIENCE x 33 29 27 30 30 24 
с Ар. BY Ye HR х — μα Ec ee eee eee 
TOTAL AUDIENCE { 2,100 3,110 4,900 5,760 6,380 6,380 
Е (Households (000) & Ж) 207 4.0 6.3 7.4 А 8.2 
TO AND JERRY BUGS ο BUGS BUNNY/ROAD BUGS BUNNY/ROAD ALL NEM FOPEYE ALL NEW POPEYE 
(oP) 
E CBS TV j (ою) (ою) (oP) EM 
AVERAGE AUDIENCE { 1,400 2,490 4,050 5,130 5,450 5,290 
K Households (000) 8 % 1.8 3.2 5.2 6.6 1.0 6.8 
SHARE OF AUDIENCE % 21 26 31 38 33 32 
κώμα 1 |! (1 [1с 55 7 58 3 ΚΕΙ opus cuu] 
1 "TOTAL AUDIENCE ( 1,240 2,260 3,890 3.420 3,350 4,360 
(Households (000) & 96) 1.6 д 5.0 4.3 5.6 
FLINTSTONE'S — FLINTSTONE'S πι — BATMAN: A SUPER 7 BATMAN & SUPER 7 DAFFY DUCK SHOW 
NBC TV COMEDY SHW 1 COMEDY SHW 2 CoP) " (85) 
(ОР) (oP) ΤΗ (ОР) 
AVERAGE AUDIENCE { 860 1,560 2,960 2,960 3,030 3,500 
(Households (000) & 96) nds 2.0 3.8 3.8 3.9 4.5 
SHARE OF AUDIENCE % 15 18 24 20 18 21 
AVG, AUD. BY % НЕ. % 120) 0 ο acad (08 ЗО АТБОИ Ware n Gao асои АВИ айв 
TOTAL AUDIENCE 
(Households (000) & %) { КЕ puo bus Term Se odd 
GREATEST GREATEST FONZ/HAPPY DAYS. RICHIE RICH —— SEES THUNDARR THE 
ABC TV SUPERFRIENDS-1 SUPERFRIENDS-2 GANG 000 
(ОР) (oP) ΤΉΝ 
AVERAGE AUDIENCE 
1,480 2,100 3,030 4,980 5,990 5,290 
(Households (000) & %) { 1.9 217 3.9 6.4 ТТ 6.8 
SHARE OF AUDIENCE % 24 A ds a 37 50 
W Ave AUD. миня % ης ото о аа dot) 3.35 4-5 ШБ | Rose та τις Ева ет 
TOTAL AUDIENCE { 2,650 4,200 5,990 6,070 5,060 5,680 
E Households (000) ἃ %) 3.4 7.7 7.8 6.5 7.3 
TOM AND JERRY aus, {ΠΠ ο. Τα Οσα NEW POPEYE ALL NEW POPEYE 
(ОР) 
Е CBS TV i us H5 (05) (0?) 
AVERAGE AUDIENCE { 2,020 3,270 4,750 4,980 4,280 4,820 
K (Households (000) & %) 2.6 4.2 6.1 6.4 5.5 6.2 
SHARE OF AUDIENCE % 27 за 39 33 26 29 
AVG. AUD. BY νι ΗΒ. % Sai 9. δια АСА. 5.1. вла θαι 64 GOBIERNOS E 
AG AUD. Ви 
2 στι AUDIENCE { 1,630 2,100 3,190 3,500 3,350 3,810 
(Households (000) & %) 2.1 ат 4.1 4.3 4.9 
FLINTSTONE'S — FLINTSTONE'S GODZILLA bios A SUPER 7 BATMAN & SUPER 7 DAFFY DUCK SHOW 
NBC TV COMEDY SHW 1 COMEDY SHW 2 (0°) (0°) 
(ορ) (OP) tb ie. 
AVERAGE AUDIENCE | 1,320 2,960 3,030 2,960 
(Households (000) & %) тое 3.8 3.9 3.8 
SHARE OF AUDIENCE % 19 20 19 18 
AVG. AUD. BY \ HR 36 49 ιδ | aun 


TV HOUSEHOLDS USING ТУ WK i 
(See Der 1 Wk 


U.S. TV Households: 77,800,000 For explanation of symbols, See page A. 


A-27 DAY SAT. AJG.8, 1981 


Α-2δ 


11:15 11:30 11:45 12 
TOTAL AUDIENCE { 4,430 4,510 
(Households (000) & %) Ες А 
HEATHCLIFF & PLASTICMAN/BABY 
ABC TV DINGBAT PLAS SHOW 
(ОР) 
AVERAGE AUDIENCE { 3,810 3,500 
(Households (000) & 96) 4.9 4.5 
SHARE OF AUDIENCE % 23 22 
W лус. AUD. BY W HR. % SIN η [486 54,4. 
E TOTAL AUDIENCE í 5,450 5,060 
(Households (000) & %) 7.0 6.5 
TARZAN/LONE TARZAN/LONE 
CBS TV RANGER-1 RANGER-2 
E (oP) (oP) 
AVERAGE AUDIENCE { 4,590 4,430 
K (Households (000) & %) 5.9 5.7 
SHARE OF AUDIENCE % 27 27 
AVG. AUD. BY \ HR. % 6.0 5.8 5.6 5.8 
1 TOTAL AUDIENCE í p 4,510 
(Households (000) & 3) . * 
JETSONS HONG KONG PHOOEY 
N B C TV (ορ) (ОР) 
AVERAGE AUDIENCE { 4,120 3,890 
(Households (000) & 96) 5.3 5.0 
SHARE OF AUDIENCE % 24 23 
AVG. AUD. BY νι ΗΒ. 96 5.3 5.3 4.9 5.0 
(meh qm) 2%) X 52160 i 
7.4 7.8 
HEATHCLIFF & — PLASTICHAN/BABY 
ABC TV DINGBAT PLAS SHOW 
(ορ) 
AVERAGE AUDIENCE 
(Households (000) & 96) { k των. 
SHARE OF AUDIENCE % 25 oF 
W АС. AUD. BYV HR. % ет ба 59 62 
E „ТОТА AUDIENCE ( 5,840 5,060 
(Households (000) & %) 7.5 6.5 
TARZAN/LONE TARZAN/LONE 
C B S TV RANGER-1 RANGER-2 
E (OP) (0р) 
AVERAGE AUDIENCE { 55% 4,360 
К (Households (000) & %) 6.3 5.6 
SHARE OF AUDIENCE % 29 25 
AVG. AUD. BY ⁄ HR. % 6.2 6.4 5:6. 5.6 
2 "TOTAL AUDIENCE { 35730 4,280 
(Households (000) & %) 4.B 5,5 
JETSONS НОМС KONG PHOOEY 
NBC TV (oP) (ор) 
AVERAGE AUDIENCE { 33030 3,190 
(Households (000) & %) 1.9 4.1 
SHARE OF AUDIENCE % 17 18 
AVG. AUD. BY У HR. € 3.6 4.2 


TV HOUSEHOLDS USING TV WK. 
See Def. 1 WK. 2 


U.S. TV Households: 77,800,000 


A-29 


:00 


12:15 


5,130 
6.6 


NEN FAT ALBERT 
SHOW 


(0P) 


3,500 


JONNY QUEST 
(ορ) 


5,210 
6.7 


12:30 


Nielsen NATIONAL TV AUDIENCE ESTIMATES 


12:45 


4,280 


«9 
DRAK PACK 
(o) 


3,420 
4.4 
FLINTSTONES 


DAY SAT. 


2:00 2:15 


AUG.1, 1981 


2:30 2:45 


ABC WEEKEND ------- AMERICAN BANDSTAND '81 — 
SPECIALS 


NEW FAT ALBERT 
SHOW 


(ОР) 


3,030 
3.9 


JONNY QUEST 
(0P) 


3,420 

4.4 4.1» 

18 πα, 

4.3 4.0 

4,820 

6.2 
DRAK PACK 
(αρ) 

4,050 

5.2 

22 

5.1 . 5558 

2,650 
3.4 


FLINTSTONES 


4.7* 
sps 
4.5 4.9 
4,280 3,970 
5.5 5.1 
JASON OF STAR 30 MINUTES 
COMMAND 
(ορ) 
3,500 3,030 
4.5 3.9 
19 16 
4:55 4.53. 4.0) 03.7 
4.6* 
19 * 
4.5 Т 
4,510 3,970 
5.8 Bu 
JASON OF STAR 30 MINUTES 
COMMAND 
(ОР) 
3,580 8,350 
4.6 4.3 
20 18 
ΠΗ ev [οὐ [ο5 
13,150 
16.9 
<—— NBC SPORTS-SUMNER SEASON — 
(2300-5: 00PM) 
3,970 
51 4.1* 5.5% 
19 17 * 213 
5.4 


For explanation of symbols, Зее page А. 


DAY SAT. AUG.8, 1981 


scho Nielsen NATIONAL TV AUDIENCE ESTIMATES 
4:15 
TOTAL AUDIENCE { 18,050 
(Households (000) à %) 23.2 


ABC WIDE WORLD-SPORTS SAT. —— >  ə n P% O v> ol,..?. 


A BC TV (3:30-6:48PM) 


AVERAGE AUDIENCE { 7,940 
(Новом: (008) 8 3) E 10.2 9.0* 10.8* 10.7* 10.0* 10.2* 10.9* 
3 37 к 34 * 33 * 32 к 
W Ἄνα AUD. BY W HR. % 8.5 МЮ 10.8 0.6 . 9.4 | 9.9 10.6 114 10.4. 6:9. 10.4 
TOTAL AUDIENCE 7 5,290 7,080 
E (Households (000) & %) { 6.8 9.1 
— CBS SPORTS SATURDAY. ——ə—— CBS SAT. NEWS- 
E CBS TV SCHIEFFER 
AVERAGE AUDIENCE 2,180 2,330 
К Households (000) 8 Ὁ { 2.8 2.8» 2.7% 930 2.1» 3.1* 3.7* 5,520 
% 10 10 * 9* 10 τα 10 * 12 * 19 
1 AVG. AUD. BY ⁄ НВ. % 28 28 Bus | 2.э. 228» 03.5. θη. Αρη 6.9 7.4 
TOTAL AUDIENCE 9,880 6,150 
(Households (000) & 96) { 12.7 7.9 
Ν BC τν — NBC SPORTS-SUMMER SEASON ———D— NBC NIGHTLY NEWS- 
SAT. 
AVERAGE AUDIENCE 3,190 5,290 
(Households (000) & %) 4.1 3.6* EO ias 1515 4.0» 4.5. 518 Š 8 
SHARE OF AUDIENCE X 14 14» 14 * 13 * 14 * 15 * 16 * 18 
AVG. AUD. BY '4 НЕ. % 3.5 3.6 3.9 3.4 3.6 ЭР 4.0 4.0 4.3 4.6 5.0 5.2 6.6 7.0 
ue. { d m 
a 10.8 13.1 
ABC TV e— ac WIDE WORLD-SPORTS ЗАТ —— 
AVERAGE AUDIENCE 
(Households (000) & %) ( κ 4.4. 4.6» 4.8. 5.5. ue 6.1* 6.4* 7.0* 
SHARE OF AUDIENCE % 25 ip* 11. 17 = 19* 18 18 * 18 * 18 * 
W Аус. AUD. BY A HR. x д а да ар ав ав аз бе 5ο 65. 60 ет 1.29 — 6.8 
E TOTAL AUDIENCE $ 6,220 pr Bee 
(Households (000) & %) 8.0 9. : 
— CBS SPORTS SATURDAY —— CBS SAT, NEWS- 
Ε CBS TV 3:00-4:48PM)(20P (4148-6:00PM)( OP) SCHIEFFER 
AVERAGE AUDIENCE { 4,980 5,370 
K (Households (000) & 4) 3.4* 2.8* 2.9* 6.4 6595 7.2% 5-3 
SHARE OF AUDIENCE % 13555 10» 19 * 19 20. * 2L 
AVG. AUD. ΒΥ М НЕ, κ 3.2 2.8 т 2.8 3.1 4.1 4.2 6.0 7.0 7.6 5 6.6 7-2 
2 TOTAL AUDIENCE { EN 
(Households (000) & %) 3 
— o PT NBC SPORTS-SUMNER SEASON ——n NBC. NIGHTLY NEWS- 
NBC TV (2:00-5:009M) PAY 
AVERAGE AUDIENCE | S780 
(Households (000) & %) 5.2% 5.83 5.1* 7.4 
SHARE OF AUDIENCE % 20 * 21 * 18 * 19 
AVG. AUD. BY ἐκ HR 3 А ο; Е 
LDS USING TV WK 1 


TV HOUSEHO! 


Топ of symbols, See page A 


DAY SAT. Айб.8, 1981 


U.S. TV Households: 77,800,000 


A-31 


NE Nielsen NATIONAL TV AUDIENCE ESTIMATES _ DAY SUN. AUG.2, 1981 


TIME 7:00 7:15 7:30 7:45 8:00 8:15 8:30 84 9:00 9:1; 30 9:45 10:00 10:15 10:30 10:48 
————— MÀ —Ó σοκ 5 d 
TOTAL AUDIENCE Г 
(Households (000) & %) i E 


KIDS ARE PEOPLE 
TOO | 


ABC TV (10:30-11:044M) 


AVERAGE AUDIENCE 
(Households (000) & %) { x 
W SHARE OF AUDIENCE % i 
AVG. AUD. BY % HR. % 2 
—————————————À—À G 
E esee) Ex) 1 "m 
MIGHTY MOUSE/ THREE ROBONIC e= SUNDAY П — 
E σ BS TV HECKLE-JECKL STOOGES pU асот 3213 
(SUS )(OP) (SUS )(SUS-OP ) 
AVERAGE AUDIENCE 
K (Households (000) à %) { UR 2.9* 4.2* 4.5* 
SHARE OF AUDIENCE % 25 25 * 27 * 24 * 
AVG. AUD. ΒΥ % HR. % а ЗЕ ιδιος o qp 
1 : : š Е * i 


TOTAL AUDIENCE { 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE { 

(Households (000) ἃ 06). 
SHARE OF AUDIENCE % 
AVG. AUD. BY \ HR. % 


TOTAL AUDIENCE 
(Households (000) & 36) { p 
KIDS ARE PEOPLE 

T00 1 


ABC TV КУЙ 


AVERAGE AUDIENCE 
(Households (000) & %) { ue 
SHARE OF AUDIENCE % di ТЗ + 
W Ас. AUD. BY & HR. % 2t 12:8 
TOTAL AUDIENCE — [ 5,600 
Е households (000) ἃ %) 7.2 
MIGHTY HOUSE/ THREE ROBONIC ЗА WORNING — —  wARSHALL EFRON 
— (SUS) 
E CBS TV (gus) {ΠῚ ae 
(SUS-OP) (SUS-0P) 
AVERAGE AUDIENCE { 3,030 
K Households (000) & %) 3.9 — 3.8* 3.9* 4.1» 
SHARE OF AUDIENCE % 25 30 * 26 * 22 * 
AVG. AUD. BY М HR. % se CE κο NE 


TOTAL AUDIENCE { 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE ( 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. ΒΥ \ HR. % 


TV HOUSEHOLDS USING ТУ WK. 1 3.2 3.5 4.2 5.9 1.3 8.7 10.3 12.6 14.5 16.3 17.2 18.3 | 20.1 19:9, 
‘See Def. 1 WK. 2 2,8 3.4 3.9 6.9 5.9 10,0 10.8 12.9 14.0 15.5 17.2 18.9 19.6 19 


U.S. TV Households: 77,800,000 For explanation of symbols, See page A. 


35 DAY SUN. AUG.9, 1981 


A-34 


Nielsen NATIONAL TV AUDIENCE ESTIMATES 


0 11:15 11:30 


TOTAL AUDIENCE — ( 1,95% 2,260 2,880 
(Households (000) & 96) 2.5 2.9 9st 
KIDS ARE ANIMALS. ISSUES AND DIRECTIONS 
ABC TV PEOPLE TOO 11 ANIMALS, ANIMALS ANSWERS. (805) 
ыды} ушы (OP) 
AVERAGE AUDIENCE [ 12930 1,710 2,260 
(Households (000) & 56) Ра 2.2 2.9 
SHARE ΟΕ AUDIENCE % — 10 10 13 
W AVG AUD вин % 2.0 Mo. ins ois зоа 
TOTAL AUDIENCE 3,190 7,700 
Е (Households (000) & %) 4.1 
FACE THE NATION 
AVERAGE AUDIENCE { 2,800 4,120 
K (Households (000) & 96) 3.6 5.3 id d 5:15 
SHARE ΟΕ AUDIENCE % 17 18 18 * 17 * 
AVG. AUD. BY '4 HR. % 3.5 ЗТ 5.0 διὰ δα 5.0 
l тотд AUDIENCE { 4,120 
Households (000) & %) : 
i MEET THE PRESS e= RELIGIOUS SERIES — 
NBC TV "pe 
AVERAGE AUDIENCE ( 3,350 
(Households (000) & %) 4.3 
SHARE OF AUDIENCE % 19 
AVG, AUD. BY νι HR. % 4.2 4.8 
κ ας Ó { 2,650 1,710 3,030 
8.4 2.2 8.9 
KIDS ARE ANIMALS ISSUES AND DIRECTIONS 
ABC TV PEOPLE TOO 11 ANIMALS, ANIMALS ANSWERS. (sus) 
VIL 08 уш (ор) 
AVERAGE AUDIENCE 
(Households (000) & %) bed i oe E 
SHARE OF AUDIENCE % — 15 Š 12 
W AV. AUD. BY ⁄ HR. % 1I 1.8 31 3.0 
TOTAL AUDIENCE { 3,890 
Е (Households (000) & %) 5.0 
FACE THE NATION 
AVERAGE AUDIENCE ( 8,190 
К (Households (000) & %) 4.1 
SHARE OF AUDIENCE % 18 
AVG. AUD. BY ' HR. % 3.9 4.8 
2 TOTAL AUDIENCE ( 3,890 
(Households (000) & %) 5.0 


N BC TV MEET THE PRESS оин — 


AVERAGE AUDIENCE ( 
(Households (000) & 9) 

SHARE OF AUDIENCE % 
AVG. AUD, BY \ HR. % 


TV HOUSEHOLDS USING ТУ WK 1 
See Def. Т WK. 2 


U.S, TV Households: 77,800,000 


ТИПТҮҮ 
ки DAY SUN. AUG.9, 1981 


^- Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY SUN. AUG.2, 1981 


TOTAL AUDIENCE í 12,760 


(Households (000) ἃ %) τ 16.4 > 
NATIONAL SPORTS. FESTIVAL ABC WRLD NENS 
ABC TV TONIGHT-SUN 
AVERAGE AUDIENCE { 4,900 4,820 
(Households (000) & %) 6.3 — 5.8» 8.2. 6.4% 6.7* 6.2 
SHARE OF AUDIENCE % 19 18 * 19 * 18 * 20 * 16 
W avo AUD. BY 1⁄4 HR. ж | : : Š і : i : 5.8 6.5 
————————ÓÓ—M— 5 
TOTAL AUDIENCE 
Е Households (000) & %) { oe 
CBS EVENING NEWS- 
E CBS TV DEAN 
AVERAGE AUDIENCE { 4,050 5,450 
K Households (000) & %) 5.3% 5.5* 5.2 4.9% 5.6* 5.4. 5.1» 1.0 
SHARE OF AUDIENCE % 18 * 18* 16 16 * πα, 16 * 16 * 17 
AVG. AUD. ВУ\ HR. % 5.1 5.5 5.9 5.1 4.8 5.0 — 5.6 5.5 5250. КЄ 25 1 S АНИ pez 6.5 7.4 
l Tor AUDIENCE { 11,130 6,540 
(Households (000) & %) 14.3 8.4 
——  — sPORTSWORLD) —— NBC NIGHTLY NEWS- 
NBC TV Em 
AVERAGE AUDIENCE ( 5,450 5,760 
(Households (000) & %) Τους (eran 6.5* 8.2* 7.4 
SHARE OF AUDIENCE % 21 20 * 20 * 24 κ 19 
AVG. AUD. BY νι HR. % 565 6 ος 55... 66 18.2 πα 1228. 
TOTAL AUDIENCE 
ouens (000) { 4,280 es 
NATL LONG 
ABC TV DRIVING CHAMP 
AVERAGE AUDIENCE 
(Households (000) & %) b pco 5.3* 5.7* 5.5* 5.3* 6.1* 7.5* 6.9* 
SHARE OF AUDIENCE % 35 17 iza 18» 16 * is 17 x 19 * 17 * 
ИНЕ. % 
W Ае. Aub. BY 4/3/02 436399 ο | 8,9, Sazi SIT U (SIT 554 5.1 5.5 5.8 6.4 τις, бте πια. ед 
TOTAL AUDIENCE { 13,070 10,110 
Е (Households (000) & οὐ) 16.8 13.0 
------------ 055 SPORTS SUNDAY —— CBS EVENING NEWS- 
E CBS TV (4:39-6:00РМ)(ОР) DEAN 
AVERAGE AUDIENCE f 8,320 8,320 
K (Households (000) & 3) 3.8* 3.4* 3.8* 10.7 6.3» 11.7* 19.1» 10.7 
SHARE OF AUDIENCE. κ 13 * il * 12* 30 18» 33 κ 35 * 25 
AVG. AUD. ВУИ HR. % — 3.9 3.7 3.3 3.5 ΜΕ БОШ МӘ 11.1. 12:45. 13:87 2358 10.6 10.8 
2 "TO AUDIENCE { 13,770 6,220 
(Households (000) & %) 17.7 8.0 
NBC TV — sorso ———— ————, NBC NIGHTLY NEWS- 
AVERAGE AUDIENCE { 7,080 5,370 
(Households (000) & %) 9.1 10.1* 6.9 
SHARE OF AUDIENCE κ 27 31 * 17 
AVG. AUD. BY μι ΗΒ. % 9.5 10.7 11.8 6.7 Tü 
TV HOUSEHOLDS USING IV WK Т 


(See Def. 1) WK, 2 
US. TV Households: 77,800,000 For explanation of symbols, See page A. 


A-37 DAY SUN. AUG.9, 1981 


А38  Mielsen NATIONAL TV AUDIENCE ESTIMATES OTHER PROGRAMS 


р WEEK 1 nd ο. МЕЕК 2 
TOTAL AUDIENCE | AVERAGE AUDIENCE TELE- | | TOTAL AUDIENCE | AVERAGE AUDIENCE 
DAY TIME QUARTER| *| CAST 
HOUSI 3 xu HOUSEHOLDS |HOUSEHOLDS SHARE 
NETWORK/PROGRAM (N.Y.T) HOUR DAYS (00 % | (00) X % 
EVENING MONDAY 
ABC FEATURETTE(SUS) 1 10.55-11.00РМ 10.45 
CBS ИКАР IN CINCINNATI 1 8.33- 9.03PM GRID 13,380 17.2|11,440 14.7 28 
9.00 16.5 
CBS M*A*S*H 1 9.03- 9.33PM GRID | 16,100 20.7|14,160 18.2 32 
9.30 18.5 
CBS HOUSE CALLS 1 9.33-10.03PM ~GRID 14,940 19.2|13,150 16.9 29 
10.00 17.8 
CBS LOU GRANT 1 10.03-11.03PM GRID | 18,750 24.1|13,770 17.7 32 
11.00 19.2 
NBC NBC NEWS UPDATE -2-MON(5SUS) 2 9.58- 9.59PM 9.45 
1 10.28-10.29PM 10.15 
EVENING WEDNESDAY I 
NBC NBC NEWS UPDATE-2-WED(SUS) 9.58- 9.59PM 9.45 
EVENING FRIDAY 
NBC NBC NEWS UPDATE -2-FRI(SUS) 1 9.58- 9.59PM 9.45 
2 9.51- 9.52PM 9.45 
rr = 
EVENING SATURDAY 
ABC ABC NEWSBRIEF~SAT. 9.58- 9.59PM 9.45 11,670 15.0|11,670 15.0 31 |15.0 13,150 16.9/13,150 16.9 33 |16.9 
CBS NEWSBREAK-SAT. 1 8.58- 8.59PM 8.45] 7,310 9.4| 7,310 9.4 21 | 9.4 
2 8.55- 8.56PM 8.45 6,770 8.7] 6,770 8.7 18 | 8.7 
NBC NBC NEWS UPDATE -SAT. 8.58- 8.59PM 8.45 7,390 9.5] 7,390 9.5 21 | 9.5 8,640 11.1| 8,640 11.1 24 {11.1 
NBC NBC NEWS UPDATE-2-SAT(SUS) 1 9.58- 9.59PM 9.45 
NBC NBC NEWS UPDATE-2-SAT. 2 9.58- 9.59PM 9.45 6,300 8.1| 6,300 8.1 16 | 8.1 
EVENING SUNDAY 
ABC ABC NEWSBRIEF -SUN. 7.58- 7.59РМ 7.45 5,600 7.2| 5,600 7.2 15 7.2 6,070 7.8] 6,070 7.8 16 7.8 
ABC ABC SPEC RPT-12.01AM(SUS) 1 12.01-12.04АМ 12.00 
ABC ABC SPEC RPT-2.43AM(SUS) 1 2.43- 2.51AM 2.30 
CBS NEWSBREAK-SUN, 8.58- 8.59РМ 8.45 10,350 13.3|10,350 13.3 24 [13.3 9,410 12.1| 9,410 12.1 22 |12.1 
NBC NBC NEWS UPDATE -SUN. 2 8.14- 8.15PM 8.00 9,490 12.2| 9,490 12.2 26 |12.2 
І 8.58- 8.59PM 8.45 | 11,670 15.0 11,670 15.0 27 [15.0 
NBC NBC NEWS UPDATE -2--SUN. 1 9.55- 9.56PM 9.45 | 11,670 15.0|11,670 15.0 25 [15.0 
EVENING MONDAY-FRIDAY 
ABC ABC NEWSBRIEF-M-f » 8.45 | 10,890 14.0|10,890 14.0 25 | 9.9|M-F 10,970 14.1]10,580 13.6 24 |10.3|M-F 
9.45 15.9|TU-TH 14.6 |M-TH 
10.00 12.5 MON. 
ABC ABC NENS:NIGHTL INE 11.30-12.00MD 11.30 6,540 8.4| 5,290 6.8 19 7.4 |M-F 6,920 8.9| 5,760 7.4 21 8.ΟΙΜ-ΤΗ 
11.45 6.1|M-F 6.8 |M-TH 
АВС PGA CHAMPIONSHIP-FRI(S) Ë 11,30-12.00MD 11.30 4,900 6.3] 3,890 5.0 13 | 5.6|FRI. 
CONT'D 


A-39 0.5. TV HOUSEHOLDS: 77,800,000. ΕΟΝ EXPLANATION OF SYMBOLS, SEE PAGE A. *HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS), 


A40 Wielsen NATIONAL TV AUDIENCE ESTIMATES OTHER PROGRAMS 


WEEK 1 WEEK 2 
КМ —— — TOTAL AUDIENCE | AVERAGE AUDIENCE MAS | TELE. | | TOTAL AUDIENCE] AVERAGE AUDIENCE. ανα | тае. 
таня | CAST БҮ) CAST 
NETWORK/PROGRAM š HOUSEHOLDS |HOUSEHOLDS SHARE|% ня | CAST HOUSEHOLDS |HOUSEHOLDS SHARE|*HR| CAST 
/ (N.Y.T) HOUR 0 * | 0 * * DAYS. CT c-r 
EVENING MONDAY-FRIDAY-CONT'D 
АВС PGA CHAMPIONSHIP-FRI(S)-CONTD 
11.45 
ABC ABC NEWS:NIGHTLINE-FRI(B) 2 12.00-12.30АМ 12.00 
12:00 4,050 5.2] 3,190 4.1 13 
ABC CHARLIE'S ANGELS SPECIAL(S) 1 12.00- 1.08AM 12.00 | 5,520 7.1] 3,580 4.6 19 | 5.0|TUE. 
12.15 4.9* 17*| 4.7 |TUE. 
12.30 4.4 TUE. 
12.45 4.4* 20*| 4:5|TUE. 
, 1.00 4.0|TUE. 
ABC CHARLIE'S ANGELS-12.00 12.00- 1.08АМ 12.00] 5,600 7.2| 3,890 5.0 21 | 4.9|THU. 5,910 7.6] 4,050 5.2 21 | 4.8 
1218 4.9* 17*| 5:0|THU. š 5.0* 17*| 5.3 
х 5.2|THU. ç 
12:45 5.1 29%) 5.1 THU. 5.4* 251] 8:3 
à . . 5:1 
ABC FANTASY ISLAND-12.00 12.00- 1.08АМ 12.00| 3,970 5.1] 1,950 2.5 11 | 3.0 МОМ. 5,130 6.6| 3,110 4.0 20 | 4.3 
12:15 2:1. 10*| 2:3|MON. glee 18*| 4.1 
12.30 2.4 |МОМ. i 4.1 
12.45 2.4% 12) 2-4 PON. 4.1* 23%} 4.0 
k :1|MON: 3:3 
ABC FRIDAYS 1 12.00- 1.12AM 12.00] 6,150 7.9| 3,580 4.6 17 | 4.9|FRI. 
12.15 4.9* 17*| 5.0|FRI 
12:30 4:5|FRI 
12:45 4.5* 18*| 4.4 ЕВГ 
1:00 4:3|FRI 
ABC LOVE BOAT-12.00 12.00- 1.09АМ 12.00 | 7,000 9.0| 4,430 5.7 25 | 5.7 MED. 6,540 8.4| 4,430 5.7 25 | 5.2 МЕ. 
12:15 5:8* 22*| 5:9 MED. 5:3. 20*| 5.4 MED. 
12:30 5.8 WED. 6.2 MED. 
12.45 5.7* 27*| 5.6 ИЕ. 6.1* 29*| 6.0 |WED. 
1:00 5:2 |HED 5.7 MED. 
ABC TUESDAY МОМЕ-МЕЕК-РАВТ 1 2 12.00- 1.11АМ 12.00 3,970 5.1| 2,260 2.9 13 | 3.6|TUE. 
12:15 3.2» 12*| 2:9|TUE: 
12:30 2.8 TUE. 
12.45 2.8* 14*| 2.8|TUE. 
1:00 2:3 TUE: 
ABC TUESDAY MOVIE-WEEK-PART 2 2 1.11- 1.26AM 1.00 1,790 2.3] 1,710 2.2 15 | 2.2|TUE. 
1.15 2.2] TUE. 
2 1.26- 3.28АМ (SUS) 
ABC ABC SPEC RPT~3.11AM(SUS) 1 3.11- 3.13AM 3.00 THU. 
ABC ABC SPEC RPT-4.0BAM(SUS) 1 4.08- 4.12AM — 4.00 THU 
ABC GOOD MORNING, AMERICA -SAM(S) | 5.00- 5.50AM 5.00] 2,410 3.1| 1,630 2.1 20 | 2.0|TUE. 
5:15 2.1* 21*| 2:2|TUE 
5:30 2.2 TUE 
5.45 2.2* 19*| 2:3|TUE 
ABC GOOD MORNING, AMERICA -550(5US5) 1 5,50- 6.00АМ 5.45 TUE 
CBS NEHSBREAK-M-F | , 8.30 | 8,640 11.1| 8,400 10.8 21 | 7.6 М-Е 
a 8.45 10.9 |TU-F 7,550 9.7| 7,550 9.7 19 | 9.5 M-F 
CONT'D 


A-41 U.S. TV HOUSEHOLDS: 77,800,000 FOR EXPLANATION OF SYMBOLS, SEE PAGE A. *HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). 


А-42 


DAY 
NETWORK/PROGRAM 


EVENING MONDAY-FRIDAY-CONT'D 
CBS NEWSBREAK-M-F-CONT'D 
CBS CBS NEWS SPEC.RPT 11.30P(S) 


CBS CBS REPORTS-FRI.(S) 
CBS CBS REPORTS-MON.(S) 
CBS CBS REPORTS-THU. 2(5) 


CBS CBS REPORTS-TUE.(S) 


CBS CBS REPORTS-WED(S) 


CBS LATE MOVIE 1 


CBS LATE MOVIE 1 


CBS CBS NEWS SPEC. RPT. 5AM(S) 
CONT'D 


A-43 U.S. TV HOUSEHOLDS: 77,800,000 


Nielsen NATIONAL TV AUDIENCE ESTIMATES 


WK TIME 
4 (N.Y.T.) 


1 11.30-12.03AM 


2 11.30-12.35AM 


2 11.30-12.37AM 


2 11.30-12.37AM 


2 11.30-12.36AM 


2 11.30-12.36AM 


1 VARIOUS TIMES 
> 


VAR LOUS. 
1 4,00 


TIMES 
6, 00AM 


VOR EXPLANATION OF SYMBOLS, SEE PAGE А. 


QUARTER 


HOUR 


11.30 
11.45 


1.00 
(SUS) 
12.30 


Γ- 


WEEK 1 


OTHER PROGRAMS 


WEEK 2 


TOTAL AUDIENCE | AVERAGE AUDIENCE TOTAL AUDIENCE | AVERAGE AUDIENCE. | AVG {τμ 
AUD.BY 

HOUSEHOLDS |HOUSEHOLDS SHARE HOUSEHOLDS [HOUSEHOLDS SHARE V HR | CAST 

(000) % | (000) % %|% (0 * | «| % ү. 

6,610 8.5| 5,520 7.1 20 

7,390 9.5| 4,750 6.1 18 T.6|FRI. 

7.1* 19*| 6.7 |FRI. 

5.6 ВТ. 

5.2* 17*| 4:8 FRI. 

4.T|FRI. 

6,460 8.3] 4,050 5.2 19 | 5.8 ММ. 

5.6* 18*| 5.4 МОМ. 

5:2 МОМ: 

5.0* 21*| 4:7 VON: 

4:6 МОМ: 

7,080 9.1] 3,730 а.в 15 | s.8|THU. 

5.2* 14*| 4.6|THU. 

4.7 THU. 

4.6* 16*| 4:5|THU: 

4.3|THU. 

6,850 8.8| 4,120 5.3 17 6.0|TUE. 

5.7* 16*| 5.3]TUE. 

5.1|TUE: 

4.9* 18*| 4:7 TUE: 

5:0 TUE: 

6,610 8.5| 4,050 5.2 17 6.3 |МЕР. 

5.9* 17*| 5.4 |МЕр. 

4:8 MED. 

4.6* 17*| 4:5 ЕО. 

4:5 МЕ. 
6,920 8.9] 4,960 5.6 20 | 6.7 [M-F 
6.5* 19*| 6:4 MATHF 
5:7 М-Е 
5.5* 20*| 5:3 M-F 
5:0 [M-F 
4.2* 19*| 4.2 М-Е 
3:9 |TUE. 

3,890 5.0| 2,960 3.8 21 | 4.7 М-Е 4,200 5.4] 2,870 3.3 21 | 9.8]η-ε 
4:3 МИТНЕ 3.9* 18*| 3:9 МЕ 
4.0|Μ-Ε 3.7 |M-F 

3.9* 22*| 3.7 |M-F 3.7* 22*| 3.6|M-F 
2.8|TUE. 3.1|M-F 
2.4* 18* | 2.1|TUE. 3.1* 21*| 2.7 |M-F 
2:7 W-F 
2.8* 24*| 2.8 |W-F 

2.5|TH & F| 

2,880 3.7| 1,710 2.2 21 1.6|TUE. 


| 
*HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). 


А-44 


DAY 
NETWORK/PROGRAM 


EVENING MONDAY-FRIDAY-CONT'D 
CBS CBS NEWS SPEC. RPT. 5AM(S)-CONT'D 


NBC NBC NENS UPDATE-M-F 


NBC NBC NEWS UPDATE-2-M-F 
NBC TONIGHT SHOW 


NBC SCTV NETWORK/90 


NBC TOMORROW COAST TO COAST-1 


NBC TOMORROW COAST TO COAST-2 


NBC ROYAL WEDDING I(SUS) 
NBC ROYAL WEDDING (1-РТ.1(5) 


DAY MONDAY-FRIDAY 

ABC GOOD MORNING, AMERICA -GAM(SUS) 
ABC ABC SPEC RPT-6,31AM(SUS) 

ABC GOOD MORNING, AMERICA» 7AM(SUS) 
ABC GOOD MORNING, AMERICA - 730 


ABC GOOD MORNING, AMERICA + BAM(SUS) 
ABC GOOD MORNING, AMERICA ΑΗ) 


ABC GOOD MORNING, AMERICA - 10A(8) 
CONT'D 


A-45 0.5. TV HOUSEHOLDS: 77,800,000 


Nielsen NATIONAL TV AUDIENCE ESTIMATES 


WEEK 2 


OTHER PROGRAMS 


TOTAL AUDIENCE | AVERAGE AUDIENCE | Ανα. | тє. | | TOTAL AUDIENCE | AVERAGE AUDIENCE 
IAUD.BY| от Y 
W — TIME — QUARTER uue | CAST | | woustHoips |wousrHoips зндве| еня | CAST 
* (N.Y.T.) HOUR % | DAYS (09 οὐ | (00) % % | ж | DAYS 
5.15 1.8* 18*| 2.1 TUE. 
5:30 2:5 | TUE: 
5:45 2.5" 22*| 2:5 TUE; 
CET 8.15 8,870 11.4] 8,870 11.4 
Y. aI 8:45 | 8,170 10.5 8,170 10.5 20 [10.4 М-Е 
‘00 
9:30 10.9 |мон. 
> 9.45 | 7,860 10.1] 7,860 10.1 18 |10.1|TuTH | | 8,640 11.1] 8,640 11.1 19 |11.1]TURTH 
11.30-12.304M 11.30 | 9,570 12.3] 5,760 7.4 24 | 8.4 M-F 10,500 13.5] 6,380 8.2 26 | 9.4|M-F 
11:45 8: 7:9 МЕ 9:0» 26*| 8:5 М-Е 
12:00 7.3 8:0 M-F 
12:15 в. 6:1 7.4* 27%) 6:7 [M-F 
12.30- 2.00АМ 12.30 | 6,150 7.9| 2,880 3. 4.3 6,850 8.8| 3,730 4.8 23 | 6.2 FRI. 
12:45 а: 4:1 5:9* 24*| 5:6 FRI. 
1:00 4:0 4:8 FRI: 
115 3i 3:8 4.6* 22*| 4:4 ЕВГ. 
1:30 3:3 4:2 ЕВГ. 
1:45 з. 2:9 4.0* 24*| 3.8 ЕВГ. 
12.30- 1.004M 12.30 3. 4.2 3,270 4.2 2,720 3.5 17 | 3.7 |N-TH 


1 » 
2 1.00- 1.45AM 


VARIOUS TIMES ( 
4.30- 5.00AM 
1 5.00- 6.00AM 


1 6.00- 7.00AM 
1 6.31- 6.33AM 
1 7.00- 7.20AM 
1 


> 


1 9.00-10.00АМ 


1 10,00-11,00AM 10. 


mugo 5 аа πὸ 


6 
5 
7 
T 
Т. 
τ 
1 8.00- 8.33AM 8. 
9 
9 
9 
9 
0 


2,800 


4,900 


4,510 


8,560 


9,800 


3.6 


5.8 


1,870 


3,730 


3,660 


5,600 


6,460 


FOR EXPLANATION OF SYMBOLS, SEE PAGE А. 


LD 


3.4 [M-TH 
2.4 16 | 2.8 M-TH 

2,410 3.1 
2.6* 16*| 2.4|M-TH 
2.0|M-TH 
2.4 |M-TH 
TUE 
4.8 44 | 4.0|TUE 
4.5* 45*| 4.9|TUE 
5.1|TUE 
5.2* 44* | 5:3|TUE 
WED. 
FRI. 
WED. 
4.7 29 | 6.3|M-F 
4.5 |N-F 
4.6* 29*| 4:7 |M-F 
WED. 
7.2 25 | 7.7|WED. 
7.5* 26*| 7.3 MED. 
6.8 HED. 
6.9» 24*| 7.0 МЕД. 
8.3 27 | 8.0 |WED. 


1,710 2.2 15 
2.4* 15* 


M-TH 


M-TH 
M-TH 
M-TH 


кюю 
moo 


*HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). 


^%  Mielsen NATIONAL TV AUDIENCE ESTIMATES OTHER PROGRAMS 


WEEK 1 


WEEK 2 


TOTAL AUDIENCE] AVERAGE AUDIENCE | AVG. | тепе. | TOTAL AUDIENCE | AVERAGE AUDIENCE | AVG | үү 
^ [ТУМ TOM 
pum — š Us bon) HOUSEHOLDS |HOUSEHOLDS SHARE | НЕ | CAST HOUSEHOLDS HOUSEHOLDS SHARE WHk | CAST 
(N.Y.T) (0) % | (000) ж % | % | DAYS (9 * | OO) % * 
DAY MONDAY -FRIDAY-CONTO 
ABC GOOD MORNING, AMERICA-10A(S)-CONTO 
10.15 
10:30 
10:45 
ABC ABC SPEC REPORT 10.56AM(SUS) 2 10.56-11.11AM 10.45 
АВС ABC SPEC REPORT 11.00AM(SUS) 2 11.00-11.07AM 11.00 
ABC SPEC. EVENT-LEAVE PALACE(SUS) 1 11.00-11.47AM 11.00 
ABC THREE'S COMPANY DAYTIME 1 > -GRID 7,860 10. 
11.15 9: 
11:30 
11:45 10. 
ABC FYI-12,58(SUS) 12.58-12.59РМ 12.45 
АВС ABC SPEC REPORT 1.31PM(SUS) 2 1.81- 1.37PM 1.30 
ABC ABC DAYTIME NESBRIEF-M-F 1.57- 1.59PM 1.45 7,000 9. 7,700 9.9| 7,470 9.6 32 
ABC FYI-2.58(SUS) 2.58- 2.59PM 2.45 
ABC FYI-3.58(SUS) 3.58- 3.59PM 3.45 
ABC EDGE OF NIGHT-WED(B) 1 4.00- 4.300 4.00 3,660 4. 
415 
| 
CBS CBS NEWS SPEC. RPT. GAM(S) 1 6.00-10.00AM 6.00 | 16,260 20.9] 4,820 6.2 24 | 4.0 ЕО. 
6.15 4:4* 28*| 4.7 |HED. | 
6.30 5.4 |ΝΕΌ. 
6:45 5.8* 29*| 6.2 МЕБ. 
7:00 8:2 МЕО: 
7.15 6.3* 27*| 6.4 ЕО. | 
7.30 6.6 |WED. | 
7.45 7.0* 27*| 7.3|МЕ0. 
8:00 7:1 ЕО: 
8.15 T.1* 25*| 7.1 ИЕО. 
8.30 6.6 |WED. | 
8.45 6.4» 21] 6.1|μΕ0. 
9:00 6:0 MED. 
9.15 6.03 19*| 6.0|WED. 
9:30 6:8 HED. 
9:45 6.7* 22*| 6:5 [WED 
CBS SUMMER SEMESTER(SUS) 6.30- 7.00AM 6.30 M-F М-Е 
CBS SUMMER SEMESTER MWF(SUS) 6.30- 7.00АМ 6.30 IN-F M-F 
CBS MAGAZINE(S) 2 10.00-11.00АМ 10.00 5,760 7.4| 3,270 4.2 18 | 4.1|ТНИ. 
10:15 4:3» 18*| 4:4|THU. 
10:30 4.4 | THU: 
10:45 4.1* 17*| 3.8 THU 
CBS CBS NEWS SPEC. RPT-10.57A(5U5) ? 10.57-11.11АМ 10.45 MON. 
CBS CBS NEWS SPEC. ВРТ. 11АМ(8) 1 11.00-11.43AM 11.00 5,990 7.7| 4,200 5.4 17 4.9 |WED 
11.15 5.2* 16*| 5.4 WED 
11.30 5.9|WFD 
CBS NEHSBREAK-11.57 11,57-11,59АМ 11.45 | 4,900 6.3| 4,750 6.1 23 | 6.1|M-F 4,820 6.2| 4,590 5.9 22 | 5.9 M-F 


A-47 0.5. TV HOUSEHOLDS: 77,800,000 


FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


“HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). 


А-48 


DAY 
NETWORK/PROGRAM 


DAY MONDAY-FRIDAY-CONT'D 
CBS NEWSBREAK-3.57 
CBS RAZZMATAZZ(S) 


NBC ROYAL WEDDING II-PT.2(S) 


NBC TODAY ROYAL WEDDING-PT.1(S) 


NBC TODAY ROYAL WEDDING-PT.2(S) 


NBC NBC NEWS SPECIAL REPORT(SUS) 


DAY SATURDAY 


ABC 
ABC 
ABC 
ABC 
(85 
(85 
(85 
CBS 
CBS 


SCHOOLHOUSE ROCK-8.26AM 
SCHOOLHOUSE ROCK-10.26AM 
SCHOOLHOUSE ROCK-10.56AM 
DEAR ALEX & ANNIE-11.55AM 
SUMMER SEMESTER SAT(SUS) 


IN 
IN 
IN 
IN 
IN 
IN 
N 
IN 
IN 
IN 


US CLAY COURT TENNIS-5AT(S) 


Α-49 


THE NEWS- 8.26AM 


THE NEWS. 
THE NEWS: 
THE NEWS 
THE NEWS 
THE NEWS 
THE NEWS: 
THE NEWS: 
THE NEWS 


8.56AM 
9.26АМ 
10.26 АМ 
10,56AM 
1 L26AM 
11,56AM 
IR 
12.56PM 


THE NEWS- 1,96PM 


U.S. TV HOUSEHOLDS: 77,800,000 
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56—18. 
326-19; 
.26-10. 
‚56-10. 
«26-11. 
.56-11. 
.26-12. 


56-12. 
26- 1 
00- 4 


QUARTER| 


59PM 
30PM 


.38AM 


.30AM 


OONN 


12AM 


29AM 
29AM 
59AM 
59AM 
00AM 
29AM 
59AM 
29AM 
29AM 
59AM 
29AM 
59AM 
29PM 
59PM 
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кынкы 
ООО О‹‹ф‹‹о oo «0000 PP W 


Nielsen NATIONAL TV AUDIENCE ESTIMATES 


OTHER PROGRAMS 


WEEK 2 


10,810 13.9 


8,560 11.0 


17,510 22.5 


2,260 
4,590 
3,890 
3,580 


1,710 
3,110 
4,980 
5,840 
5,600 
4,900 
4,510 
3,580 
4,280 
3,810 
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AVG. 
|AUD.BY. 
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TOTAL AUDIENCE 


AVERAGE AUDIENCE 


HOUSEHOLDS 


7,470 


2,100 
4,430 
3,730 
2,880 


1,560 
2,960 
4,750 
5,760 
5,060 
4,510 
4,200 
3,190 
3,730 
3,270 


VOR EXPLANATION OF SYMBOLS, SEE PAGE A. 
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*HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). 
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1,630 
5,520 
5,370 
5,450 


2,720 
3,810 
5,450 
4,820 
5,060 
4,980 
4,360 
4,590 
3,970 
3,890 
6,220 


чо чм 


со «л «л «л «л Ф σι Ф@-4 5 W 


1,560 2.0 20 
5,290 6.8 32 
4,980 6.4 30 
4,590 5.9 27 
2,490 3.2 29 
3,660 4.7 36 
5,130 6.6 39 
4,590 5.9 28 
4,510 5.8 28 
4,590 5.9 27 
3,970 5.1 22 
4,120 5.3 22 
3,420 4.4 19 
3,580 4.6 19 
2,490 3.2 11 


> 
ω 


"oom 
O δω Ὁ 


P 49 «л «л «л «лл σι > о 
@ p Q D оо юршш ыч 


MON. 


A-50 


DAY 
NETWORK/PROGRAM 


DAY SATURDAY-CONT'D 
NBC TIME OUT-8:28AM 
NBC ASK NBC NEWS-8:58AM 
NBC TIME OUT-9:28AM 
NBC ASK NBC NEWS-9:58AM 
NBC TIME OUT-10:28AM 
NBC ASK NBC NEWS-10:58AM 
NBC TIME OUT-11:28AM 
NBC ASK NBC МЕМ5-11:58АМ 
NBC TIME OUT-12:28PM 


DAY SUNDAY 
ABC KIDS ARE PEOPLE TOO I 


ABC DEAR ALEX & ANNIE-11.26AM 
ABC SCHOOLHOUSE ROCK-11.55AM 

CBS IN THE NELS-8.26AM-SUN 

CBS IN THE NEWS-8.56AM-SUN(SUS) 


CBS IN ΤΗΕ NEWS-8.56AM-SUN.(SUS) 
CBS US CLAY COURT TENNIS-SUN.(S) 


А-51 U.S. TV HOUSEHOLDS: 77,800,000 


WEEK 1 WEEK 2 
TOTAL AUDIENCE | AVERAGE AUDIENCE E TOTAL AUDIENCE | AVERAGE AUDIENCE ES 
I ID.BY | 
Wk TIME QUARTER! ноџѕено:оѕ HOUSEHOLDS SHARE| % HR | HOUSEHOLDS |HOUSEHOLDS SHARE | % HR | 
# (МҮЛ) HOUR | бу * | Q9 X % | % 0 | * % | κ 
— ——L- 
8.28- 8.30ΑΜ 8.15 1,630 2.1| 1,400 1.8 22 1.8 1,950 2.5| 1,950 2.5 25 | 2 
8.58- 9.00ΑΜ 8.45 2,020 2.6| 1,950 2.5 20 2.5 2,020 2.6| 1,870 2.4 19 | 2 
9.28- 9.30АМ 9.15 3,270 4.2| 3,190 4.1 24 4.1 2,410 3.1| 2,410 3.1 19 3 
9.58-10.00AM 9.45| 2,960 3.8] 2,880 3.7 19 | 3.7 2,880 3.7 2,720 3.5 18 | 3 
10.28-10.30AM 10.15 3,190 4.1| 2,960 3.8 17 3.8 3,420 4.4|3,190 4.1 19 |4 
10.58-11.00AM 10.45 | 4,050 5.2] 3,970 5.1 24 | 5.1 3,030 3.9] 2,800 3.6 17 | 3 
11.28-11.30АМ 11.15 | 3,970 5.1| 3,810 4.9 22 | 4.9 3,420 4.4| 3,350 4.3 19 |4 
11.58-12.00NN 11.45 4,200 5.4| 3,970 5.1 23 8.1. 3,420 4.4] 3,190 4.1 18 | 4 
12.28-12.30PM 12.15 2,720 3,5| 2,570 3.3 1S 3:3 2,330 3.0| 2,260 2.9 12 | 2 
1 10.30-11.04AM -GRID| 1,790 2.3| 1,630 2.1 11 
2 10.30-11.06AM -GRID 2,490 3.2| 1,950 2.5 13 
11.00 1.9 2. 
11.26-11.29AM 11.15 2,020 2.6| 1,870 2.4 11 2.4 2,100 2.7| 2,020 2.6 12 2. 
11.55-11.59АМ 11.45 | 2,020 2.6| 1,870 2.4 11 | 2.4 1,710 2.2| 1,560 2.0 8 |2. 
8.26- 8.29AM 8.15 390 n. 390 5 8 .5 
2 8.56- 8.59AM 8.45 
1 8.56- 8.59AM 8.45 
2 9,180 11.8| 3,190 4.1 13 


Nielsen NATIONAL TV AUDIENCE ESTIMATES 


OTHER PROGRAMS 


2.00- 4.39PM GRID 
4.30 


FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


*HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER HOURS) 


A.C. Nielsen Company 


Nielsen Plaza 1290 Avenue of the Americas 70 Willow Road 


Northbrook, IL 60062 New York, NY 10019 Menlo Park, CA 94025 
(312) 498-6300 (212) 956-2500 (415) 321-7700 


August 21, 1981 


NIELSEN NATIONAL TV RATINGS REPORT 
1st JULY 1981 REPORT 
June 29-July 12, 1981 


Audience estimates for the following program were incorrect in the above 
report. Correct data are as follows: 


PROGRAM AUDIENCE ESTIMATES (Alphabetic) 


PAGE 32 


DOCTORS 185 
M-F 12.30P 30 NBC DD 


DAY WK TIME QUARTER| ¿ousEFOLDS 
NETWORK/PROGRAM + (N.Y.T.) HOUR (00) % 


PAGE A-22 


DAY MON-FRI 
NBC DOCTORS 2 12.30P 3112 4.0 2567 3.3 12 

12.45 3.3 

1.00 3.4 


Bulletin 


A.C. Nielsen Company 
Nielsen Plaza 1290 Avenue of the Americas 70 Willow Road 
Northbrook, IL 60062 New York, NY 10104 Menlo Park, CA 94025 
(312) 498-6300 (212) 956-2500 (415) 321-7700 


August 21, 1981 


ROYAL WEDDING SEEN LIVE 
BY HALF OF U.S. TV HOUSEHOLDS 


The wedding of HRH the Prince of Wales and Lady Diana Spencer and the 
attendant festivities were carried live by the television networks at 
5-10AM New York Time on Wednesday, July 29, 1981. 


NTI estimates of the audience reached by this event in the United States 
over the combined facilities of the three national TV networks are as 
follows: 


PERCENT MILLIONS 

Total Audience 49.9 38.8 

Average Audience 
Total Duration 18.3 14.2 

By Half-Hours 
5-5:30AM 8.1 6.3 
5:30-6AM 9.7 7.6 
6-6:30AM 14.9 11.6 
6:30-7AM 18.8 14.6 
7-7:30AM 21.6 16.8 
7:30-8AM 22.7 12.7 
8-8:30AM 23.5 18.3 
8:30-9AM 22.4 17.4 
9-9:30AM 21.1 16.4 
9:30-10AM 20.4 15.9 


Television index 


Bulletin 
E c 


PRESIDENT REAGAN'S 
ECONOMIC MESSAGE 


On Monday, July 27, 1981, President 
Ronald Reagan urged the Nation to support 
his package of фах and budget cuts. The 
talk was carried live by the television 
networks at 8-8:30PM New York Time. 


NTI estimates of the combined audiences 
of the three national networks are as 
follows: 


Percent Millions 
Total Audience 
Households 36.9 28.7 
Average Audience 
Households 32.5 25.8 


A.C. NIELSEN COMPANY 
Nielsen Plaza * Northbrook, IL 60062 • (312) 498-6300 
New York, NY 10 * 1290 Ave. of the Americ: 212 


